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ABSTRACT 

 

 
The DKI Jakarta governor election held in 2017 was fascinating. Many people in Indonesia 

consider the DKI Jakarta governor election is comparable to Indonesia Presidential 

Election, in a term of “voting for governor feels like voting for president.” In this election, 

one candidate named Ahok needs support to move forward as an independent candidate. 

“Teman Ahok” is a voluntary organization founded by a group of young people which 

helped and supported Ahok on collecting 1 million ID of Jakarta residents as the 

nomination requirement. This study focused on understanding how Teman Ahok can 

achieve their goals. This study also investigated and explored their social-media 

mobilization in the collection of 1 million ID. This qualitative study conducted in-depth 

interview with Teman Ahok founders, volunteers and supporters. The results will 

contribute and improve the future of political communication study by encouraging the 

consideration of new social-media mobilization forms. From a theoretical perspective, this 

exploratory study provides contributions in political communication by using social-media 

mobilization as a new form regarding the case study of Teman Ahok volunteer’s 

organization. It adds knowledge to an unexplored and vital aspect of the social-media 

mobilization and political communication both in the process and the strategy based on the 

political situation in Indonesia, especially in DKI Jakarta gubernatorial election 2017. 

 

Keywords: Teman Ahok, DKI Jakarta Governor Election, Political Communication, 

Social-media Mobilization 
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CHAPTER 1 

INTRODUCTION 

 

1.1. Research Background 

Regional elections are a form to achieve power and authority in politics. 

Regional elections also consider as an instrument to compete fairly between candidates 

by involving people participation, both in the stage of elections until the post-election 

process. The DKI Jakarta governor election was first held in 2007 and continued in 

2012 and 2017. In different implementation, the DKI Jakarta gubernatorial election 

always has an interesting phenomenon to study. 

One interesting phenomenon in the elections is the existence of independent 

candidate pairs. Political parties are not the only way to fight in the electoral political 

field in a democratic country.1 In Indonesia, the nomination of an independent path 

guaranteed by Article 39 of Law Number 8 of 2015 concerning Election. In terms of 

numbers, the participation rate of independent candidates has decreased from year to 

year by 33%.2 The decline in independent candidates caused by the severity of the 

minimum support requirements individual candidates must collect 6.5% up to 10% of 

the population.3 Based on data held by the General Election Commission (KPU), 80 out 

                                                             
1 Gun Gun Heriyanto, Komunikasi Politik:di Era Industri Citra (Jakarta: Laswell Visitama, 2010), p.89, 

http://opac.fidkom.uinjkt.ac.id//index.php?p=show_detail&id=3897, (accessed June 25, 2019).  
2 Survei Skala Indonesia, “Jumlah Calon Petahana Pilkada 2015 dan Proporsi Menang-Kalah,” Survei 

Skala Indonesia, February 2, 2019, p.17, http://www.skalasurveiindonesia.com/calon-independen-dan-

proporsi-menang-kalah/, (accessed June 20, 2019). 
3 The Asia Foundation, “Elections in Indonesia, The Asia Foundation,” The Asia Foundation, November 

30, 2014, p.22,  https://asiafoundation.org/publication/elections-in-indonesia-2014/, (accessed June17 , 

2019). 

http://opac.fidkom.uinjkt.ac.id/index.php?p=show_detail&id=3897
http://www.skalasurveiindonesia.com/calon-independen-dan-proporsi-menang-kalah/
http://www.skalasurveiindonesia.com/calon-independen-dan-proporsi-menang-kalah/
https://asiafoundation.org/publication/elections-in-indonesia-2014/
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of 250 candidate pairs did not take part in the 2015 elections because they could not 

meet the minimum support requirements.4 

The DKI Jakarta governor election, which was held on February 15th 2017, 

was controversial. There were three candidates compete to get the position of Governor 

and Deputy Governor for the 2017-2022 period. The first candidate was Agus Harimurti 

Yudhoyono and Sylviana Murni, the second one was the couple who still run as 

Governor and Deputy Governor of DKI Jakarta, Basuki Tjahaja Purnama (Ahok) and 

Djarot Saiful Hidayat, and the last one was the former Minister of Education and 

Culture in President Jokowi’s period, Anies Baswedan and Sandiaga Uno. Here Ahok 

is a Chinese and Christian who did not have a supporting party, so he went through an 

independent path. 

Teman Ahok is a voluntary organization created by a group of young people 

who aim to help and accompany Ahok in realizing New Jakarta. They focused on 

collecting KTP 5  to support him as an independent candidate for the DKI Jakarta 

governor election.6  They ensure Ahok is only indebted to his supporters through 

mobilization, creating the image of Ahok himself, and having an extraordinary support 

team. Construction of political images and communication usually carried out by 

supporter team or political parties and the media (press), not from the volunteer 

organization such as Teman Ahok. 

                                                             
4 Erwin Deriyanto, “Tak Cukup Dukungan, Satu Pasangan Batal Maju dalam Pilkada Kota Baubau,” 

Kompas.com, February 12, 2018,  https://regional.kompas.com/read/2018/02/12/21471981/tak-cukup-

dukungan-satu-pasangan-batal-maju-dalam-pilkada-kota-baubau, (accessed June 19, 2019).  
5 National ID. They collected KTP for Jakarta based citizens. 
6 Bagus Permadi, “Kontestasi Pilkada DKI Jakarta Tahun 2017: Studi tentan Jejaring Mobilisasi Politik 

Pencalonan Ahok-Djarot,” Jurnal Politik Muda, vol.6, no.1 (January 2017),  p.9, 

http://journal.unair.ac.id/JPM@kontestasi-pilkada-dki-jakarta-tahun-2017:-studi-tentang-jejaring-

mobilisasi-politik-pencalonan-ahok-djarot-article-11677-media-80-category-8.html, (accessed June 23, 

2019).  

https://regional.kompas.com/read/2018/02/12/21471981/tak-cukup-dukungan-satu-pasangan-batal-maju-dalam-pilkada-kota-baubau
https://regional.kompas.com/read/2018/02/12/21471981/tak-cukup-dukungan-satu-pasangan-batal-maju-dalam-pilkada-kota-baubau
http://journal.unair.ac.id/JPM@kontestasi-pilkada-dki-jakarta-tahun-2017:-studi-tentang-jejaring-mobilisasi-politik-pencalonan-ahok-djarot-article-11677-media-80-category-8.html
http://journal.unair.ac.id/JPM@kontestasi-pilkada-dki-jakarta-tahun-2017:-studi-tentang-jejaring-mobilisasi-politik-pencalonan-ahok-djarot-article-11677-media-80-category-8.html
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Teman Ahok started from a movement called the Lawan Begal7 APBD8 in the 

case of “Dana Siluman”9 in APBD of DKI Jakarta, which took place on March 1, 2015, 

on Jakarta Car Free Day10. At that time, Ahok conflicted with the Jakarta People’s 

Representative Council which launched the right of inquiry to overthrow himself who 

struggled for Lawan Begal Dana Siluman. Despite that, Jakarta’s citizen who 

sympathize his action joined his support and made it into a social-media mobilization. 

The young people who started to understand Ahok needed support in a victorious effort. 

He needs more concrete action from simple movements to ensure Ahok can complete 

its programs in building a “New Jakarta”.11  

We cannot separate the existence of sympathetic organizations from the 

attention of social researchers. Meitzner mentioned that non-party supports as a means 

of citizens power in determining their leaders and support to the political machinery of 

the oligarchy. 12 By carrying out different political participation such as supporting 

campaign funds, promoting supported candidates, and maintaining political 

communication with voters, support organizations could become one element of 

achievement for supported political candidates.13 In reality, Teman Ahok does not rely 

only on the usual campaign action. Teman Ahok also relies on social-media 

mobilization action to achieve their goals. Besides doing a campaign on car-free day, 

                                                             
7 Fighting against fraud of APBD funds.  
8 Local Income and Expense Budget.  
9 Misuse of funds.  
10 Car Free Day itself is a common activity in Indonesia where cars or any motor vehicles may not pass 

on a certain road on a certain time and use the road only for pedestrian.  
11 Danny Prasetyo, “Persepsi Masyarakat DKI Jakarta Terhadap Figur dan Komunikasi Politik Basuki 

Tjahaya Purnama (Ahok),” Politika: Jurnal Ilmu Politik 5, no. 2 (February 2014),  p.15, 

https://doi.org/10.14710/politika.5.2.2014.5-17, (accessed June 26, 2019). 
12 Marcus Mietzner, “Indonesia's 2014 Elections: How Jokowi Won and Democracy Survived,” Journal 

of Democracy 25, no. 4 (Summer 2014), p. 125, https://muse.jhu.edu/, (accessed June 25, 2019). 
13 Ahmad Suaedy, “The Role of Volunteers and Political Participation in the 2012 Jakarta Gubernatorial 

Election,” Journal of Current Southeast Asian Affairs 33, no. 1 (July 2014), p. 135. 

doi:10.1177/186810341403300106, (accessed June20, 2019). 

https://doi.org/10.14710/politika.5.2.2014.5-17
https://muse.jhu.edu/
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Teman Ahok also conducts a series of other actions such as Teman Ahok fair, social 

media promotion, and always try to review their work project.  

Based on relevant studies, the authors assume that not many studies discuss 

organizations that support independent candidates, especially about the social-media 

mobilization to support the independent candidates. Ahok’s and Teman Ahok existence 

to support Ahok in collecting 1 million IDs could raise a question, how can Teman 

Ahok can successfully collect 1 million IDs in a period of time? 

 

1.2.Research Question  

In this study, it is important to understand how Teman Ahok can achieve their 

goals through social-media mobilization they used. So, the author applies this research 

question below:  

“How can Teman Ahok successfully collect 1 million IDs in period of time?” 

 

1.3.Research Objectives and Significance 

This study aims to explore and explain the achievement of Teman Ahok in 

collecting one million ID as a new social-media mobilization form. The research 

question mentioned earlier will give a better explanation of social-media mobilization, 

which will help political actors or political organizations. This study will provide a 

more relevant case of social-media mobilization as a new form in political 

communication made by young volunteers. This study will improve future political 

communication research by improving the discussion of social-media mobilization 

forms. Additionally, this study will be valuable for practitioners, politicians, and 
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political parties or organizations working both in education and in international 

corporations.
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CHAPTER 2 

LITERATURE REVIEW 

 

2.1. Definition of Social-media Mobilization 

The report by Nigeria notes that in human history, sometimes struggles will 

bring people together to achieve some objectives.14 This report further conceptualizes 

social-media mobilization, which increases the intention and level of public awareness 

in a movement to achieve the goals. According to Karp and Banducci, social-media 

mobilization is a great way to recruit individuals or groups so they can take part in the 

political process.15 This defines social-media mobilization as an effort to influence the 

distribution of power. However, this general definition does not mean that we can use 

it to see the political context. As stated by Mustapha, the concept of social-media 

mobilization is the involvement of several people in an activity that has the same goals 

and thoughts.16   

Social-media mobilization considered change attitudes, values, and 

expectation of people with lack of reaction, literacy, education, increased 

communication, mass media exposure, and urbanization. 17  Hence, social-media 

                                                             
14  Nigeria, and S. J. S. Cookey, “Government's views and comments on the findings and 

recommendations of the Political Bureau,” Reproduced for mass distribution by Directorate for Social 

Media Mobilization, Mamser, December 12, 1987, p.111,  

https://searchworks.stanford.edu/view/2770868, (accessed June21, 2019).  
15 Karp, Jeffrey A., and Susan A. Banducci, “Social-media Mobilization and Political Participation in 

New and Old Democracies,” Party Politics 13, no. 2 (June 2007), p.230, 

doi:10.1177/1354068807073874, (accessed June29, 2019).  
16 Mustapha, “Local government as an instrument of social-media mobilization and 

rural development for self-reliance: The Lagos State experience,” Paper 

presented at National Conference on Social Media Mobilization and Community Development (Spring 

1989), p.59, http://krepublishers.com/02-Journals/JHE/JHE-16-0-000-000-2004-Web/JHE-16-2-075-

150-2004-Abst-PDF/JHE-16-2-099-112-2004-Akindele-S-T/JHE-16-2-099-112-2004-Akindele-S-

T.pdf, (accessed June 27, 2019). 
17 Samuel P Huntington, “Political Development and Political Decay,” World Politics 17, no. 3 (May 

1965), p. 386, doi:10.2307/2009286, (accessed June 23, 2019). 

https://searchworks.stanford.edu/view/2770868
http://krepublishers.com/02-Journals/JHE/JHE-16-0-000-000-2004-Web/JHE-16-2-075-150-2004-Abst-PDF/JHE-16-2-099-112-2004-Akindele-S-T/JHE-16-2-099-112-2004-Akindele-S-T.pdf
http://krepublishers.com/02-Journals/JHE/JHE-16-0-000-000-2004-Web/JHE-16-2-075-150-2004-Abst-PDF/JHE-16-2-099-112-2004-Akindele-S-T/JHE-16-2-099-112-2004-Akindele-S-T.pdf
http://krepublishers.com/02-Journals/JHE/JHE-16-0-000-000-2004-Web/JHE-16-2-075-150-2004-Abst-PDF/JHE-16-2-099-112-2004-Akindele-S-T/JHE-16-2-099-112-2004-Akindele-S-T.pdf
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mobilization can improve people's political awareness to affect a change in a political 

process. According to Stefano, social-media mobilization is categorized into two forms: 

direct mobilization and indirect mobilization.18 Direct mobilization is a mobilization 

activity in the form of mobilizing voters to carry out political actions as desired. Indirect 

mobilization is a mobilization activity in the form of influencing the attitude or 

perspective of voters in showing their understanding of their political decisions. By 

giving instructions through processes to voters such as direct socialization, open 

campaigning, and mobilizing, indirect mobilization carried through the media such as 

dialogical campaigns, seminars, and advertising in mainstream media. 

 

2.2. Understanding of Volunteerism 

Volunteerism in political life often related as a new political expression that 

considered power in building the development of political participation. It can build 

more inclusive political understanding and set an example of the ideal model of political 

participation by relying on real work and the spirit of change. This real movement in 

the scheme of a strong and simultaneous will inspire many people about good politics. 

Volunteerism is an active and reliable source because it based on social capital so it is 

necessary to transform into affirmative instruments in a better democracy. 

The basic principle of volunteers disclosed by Indiyastuti and Cecep consists 

of four things.19 First, Choice. Individual participation in voluntary activities must 

                                                             
18  Stefano Bartolini, The Social-media Mobilization of the European Left, 1860-1980,” The Class 

Cleavage vol.37, no.3, (Winter 2000), p. 552, https://doi.org/10.3138/cjh.37.3.552, (accessed June 29, 

2019). 
19 Sri Indiyastuti and Cecep AB, Pelatihan Manajemen Relawan: Relawan sebagai agen 

Perubahan, Media Aliansi, May 12, 2006, p.2, 

http://kotaku.pu.go.id:8081/pustaka/files/modul_pelatihan08/A/4/a/(1)/(b)/Modul-Manajemen-

Relawan.pdf, (accessed June 28, 2019). 

https://doi.org/10.3138/cjh.37.3.552
http://kotaku.pu.go.id:8081/pustaka/files/modul_pelatihan08/A/4/a/(1)/(b)/Modul-Manajemen-Relawan.pdf
http://kotaku.pu.go.id:8081/pustaka/files/modul_pelatihan08/A/4/a/(1)/(b)/Modul-Manajemen-Relawan.pdf
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remove from the disrespect of individuals formed of the responsible attitude, 

independence, and free from intimidation from other parties. Second, diversity. The 

principle of openness with different social backgrounds (race and religion, orientation 

sexual, and age) must be fulfilled as volunteers. There will be a strong bond support 

that can build and maintain so voluntary values run properly. Third, is reciprocity. The 

direct benefits of take part as volunteers are not only the good benefits, but more 

immaterial benefits, especially satisfaction for the contributions, the increasing social 

network relations, and the development of self-capacity. Fourth, recognition. There is 

a positive understanding provided by many people and the social environment in the 

form of support or honor. In simple terms, political volunteers have three main 

characteristics in their activities. First, political activities carried out by voters not 

meant to get good benefits. Second, it carries the political activities out in a voluntary 

action based on the willingness of the person. Third, the activity should bring benefits 

to the community and not the primary purpose for profit volunteer itself.20 

In mid-2016, a statement from Ahok who wanted to run in the governor’s 

election through an independent path confused the public. Interestingly, this 

independent path is known to be a rare political path carried out by prospective 

incumbents. However, Ahok always has a controversial side. His volunteer’s 

organization called Teman Ahok assisted him and looking for political support to 

facilitate Ahok’s steps through independent way. One thing in political volunteers 

moves voluntarily and has a desire to take part in a democratic field. Therefore, it is 

necessary to have strong figures and a good track record to mobilize these volunteers. 

Volunteers exist because there is awareness and desire to change the negative things 

                                                             
20 Ibid., p. 3 
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that happen in the current political system. This public awareness of politics has caused 

a shift in the political culture in society. The tendency of people to be more selective in 

choosing independent political leaders is a major concern rather than considering 

political party as a new phenomenon in the political field in Indonesia. This 

phenomenon not only proves that politics can run without political parties but also 

proves that political parties could not carry out one of their main functions: conducting 

recruitment and regeneration the public accepts, and ready to fight in electoral battles. 

 

2.3. Definition of Political Communication 

Political communication is a fundamental function in the political system. In 

every political process, political communication involves a strategic incumbency in the 

distribution of power. They express political communication as a vein of the political 

process. It is important because various political structures such as parliament, 

presidency, political parties, non-governmental organizations, interest groups, and 

citizens usually get political information through this political communication. Each 

structure works based on this information. The difference between political 

communication and communication is the message and its purpose. The message in 

terms of political communication is about vision, mission, work programs, policies, and 

those related to political activities. The purpose in terms of political communication is 

to win the minds of the people so they can choose and occupy positions in government.  

According to Rush and Althoff, the definition of political communication is 

the delivery of information from one element of the political system and the process of 
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socialization, participation, and political recruitment.21 While Perloff  defines political 

communication as the whole process of delivery, change, and search for information 

(including facts, opinions, beliefs) carried out by participants in the structure of 

organized political activities.22 In addition, Cangara describes political communication 

as providing information to the public about the efforts of political systems and their 

relations with the government and society; socialize policies; programs and political 

objectives; politicians, bureaucrats, and party supporters.23 They become a platform 

that can accommodate the community so it becomes a form of public opinion; and 

increase political activity in the community through news broadcasts, agenda settings, 

and political discussions.  While the purposes of political communication are the 

delivery of political messages consciously carried out by politicians who act as the 

sender of the message to the recipient of the message with the specific purposes.24   

 

2.3.1. The Political Strategy 

Under the of statements about political communication above, politicians 

argue it uses different communication forms to interact with the public directly or 

indirectly, to run political campaigns, to build the good image or repute among the 

public, to achieve specific political goals and objectives, to shape public opinion in their 

way and to pursue personal political benefits. That is why the political strategy is an 

                                                             
21 Michael Rush and Philip Althoff, An Introduction to Political Sociology atau Pengantar Sosiologi 

Politik, terjemahan. Kartini Kartono, (Jakarta: Rajawali Pers, 1990), p.224, 

http://opac.stainponorogo.ac.id//index.php?p=show_detail&id=7149, (accessed June 25, 2019).  
22 Richard M. Perloff, The Dynamics of Political Communication, (New York: Routledge, 2013), p.32, 

https://doi.org/10.4324/9780203115312, (accessed June 30, 2019). 
23 Hafied Cangara, Komunikasi politik: konsep, teori, dan strategi, (Jakarta: Rajawali Pers, 2009), p. 228,  

https://trove.nla.gov.au/version/38434926, (accessed June 22, 2019). 
24 Onong Uchjana Effendy, Ilmu komunikasi: teori dan praktek, (Bandung: Remaja Rosdakarya, 2006), 

p.177, http://library.um.ac.id/free-contents/index.php/buku/detail/ilmu-komunikasi-teori-dan-praktek-

onong-uchjana-effendy-32610.html, (accessed July 1, 2019). 

http://opac.stainponorogo.ac.id/index.php?p=show_detail&id=7149
https://doi.org/10.4324/9780203115312
https://trove.nla.gov.au/version/38434926
http://library.um.ac.id/free-contents/index.php/buku/detail/ilmu-komunikasi-teori-dan-praktek-onong-uchjana-effendy-32610.html
http://library.um.ac.id/free-contents/index.php/buku/detail/ilmu-komunikasi-teori-dan-praktek-onong-uchjana-effendy-32610.html
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important part in leading the elections. 25  The success of the political strategy 

contributes significantly based on the planning strategy from the candidates or political 

party, not only during the election but also after the election. A strategy is the bottom 

line of planning and achieving a goal, but in achieving that goal, strategy does not 

function as a road map, only shows direction, but must be able to show how its 

operational tactics.26 Therefore, the political strategy27 must go hand in hand if we want 

to pursue political goals in succeeding elections. 

In local elections, political strategy has a central role in leading the agenda. A 

candidate, in this case, cannot only rely on popularity but requires a political strategy, 

especially for candidates who may lack popularity in the views of the public. They will 

need an effective strategy to socialize their vision and mission in leading the battle 

between candidates in the regional election. 

Over the years, there has been a meaningful development in how election 

campaigns are systematically organized. 28  Politicians are increasingly using new 

forms29  to communicate efficiently.30 That is the beginning of the concept of political 

                                                             
25 Anwar Arifin, Komunikasi politik: paradigma, teori, aplikasi, strategi komunikasi politik Indonesia, 

(Jakarta: Balai Pustaka, 2003),  p.222, https://trove.nla.gov.au/version/11961884, (accessed June 29, 

2019). 
26 Onong Uchjana Effendy, op.cit., p.180 
27 Political strategy is about how parties, candidates and governments think and plan in order to achieve 

their goals. 
28 Eric Louw and Ralph Negrine, “The Transformation of Political Communication. Continuities and 

Changes in media and politics,” International Journal of Public Opinion Research, vol. 21, no. 2, 

(Summer 2009), p.251, https://doi.org/10.1093/ijpor/edp023, (accessed July 1, 2019). 
29 Jens Tenscher, Juri Mykkänen, and Tom Moring, “Modes of Professional Campaigning: A Four-

Country Comparison in the European Parliamentary Elections,” The International Journal of 

Press/Politics 17, no. 2 (August 2012), p.168, doi:10.1177/1940161211433839, (accessed July 3, 2019). 
30 Dennis W. Johnson, Routledge Handbook of Political Management 

1st Edition, (London: Routledge, 2008), p.651, https://epdf.pub/queue/routledge-handbook-of-political-

management-routledge-international-handbooks.html, (accessed July 2, 2019). 

https://trove.nla.gov.au/version/11961884
https://doi.org/10.1093/ijpor/edp023
https://epdf.pub/queue/routledge-handbook-of-political-management-routledge-international-handbooks.html
https://epdf.pub/queue/routledge-handbook-of-political-management-routledge-international-handbooks.html
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strategy, which means the party’s planning of information and communication is to 

achieve the needed political agendas.31   

The increasing trend of using political strategy by politicians in political 

campaigns often mentioned as changing socio-political contexts and media coverages.32 

According to the Pew Research Center, 44% of the U.S. citizens relied on social media 

for political awareness about candidates in the 2016 presidential elections.33  They 

argued that there were almost 10 million followers of Trump on Twitter while Hillary 

Clinton had almost 7 million.34 On Facebook, Trump had 9 million were about double 

her number of followers. They also found by the Pew study that political candidates 

used Facebook for five to seven posts per day and used Twitter for 11 to 12 tweets per 

day.35 

 

2.4. Introduction of Teman Ahok 

In this study, the author focuses on Teman Ahok as volunteers who faithfully 

to support Ahok. Teman Ahok is a voluntary organization created by a group of young 

people who aim to help and guide Ahok in realizing advanced and humane New Jakarta. 

Initially, Teman Ahok focused on collecting Jakarta ID cards (KTP) to promote Ahok 

to become the Governor of DKI Jakarta through an independent path in the 2017 Jakarta 

Election. Teman Ahok’s movement has received a Decree by the Ministry of Law and 

                                                             
31 Jesper Strömbäck and Spiro Kiousis, Political Public Relations. Principles and Applications, (New 

York: Routledge, 2011), p.325, https://doi.org/10.4324/9780203864173, (accessed July 2, 2019). 
32 Toril Aalberg, Frank Esser, Carsten Reinemann, Jesper Strömbäck, and Claes H. de Vreese (eds), 

Populist Political Communication in Europe, (New York: Routledge, 2016), p.206, 

https://doi.org/10.4324/9781315623016, (accessed July 6, 2019).   
33  Amy Mitchell et al, “The 2016 Presidential Campaign – a News Event That’s Hard to Miss,” Pew 

Research Center Journalism and Media, February 4, 2016, p. 7, 

https://www.journalism.org/2016/02/04/the-2016-presidential-campaign-a-news-event-thats-hard-to-

miss/, (accessed June 30, 2019). 
34 Ibid., p.3 
35 Ibid., p.4 

https://doi.org/10.4324/9780203864173
https://doi.org/10.4324/9781315623016
https://www.journalism.org/2016/02/04/the-2016-presidential-campaign-a-news-event-thats-hard-to-miss/
https://www.journalism.org/2016/02/04/the-2016-presidential-campaign-a-news-event-thats-hard-to-miss/
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Human Rights, one effort to support Teman Ahok’s movement, they have made a 

Temanahok.com website. Teman Ahok movement cannot be separated from social 

media36 and ID collection, also in creating events in raising funds and selling Ahok 

merchandise. 

One of the modern political movements that succeeded in Jakarta started by 

Teman Ahok named Collecting 1 Million ID for Ahok. This movement originated from 

the loss of people’s trust in politicians, political parties and other political institutions 

based on the regional fund’s fraud issue.37 Ahok was delivering actions that engage 

public attention and give new hope to many people. In 2014, he resigned from Gerindra 

political party who helping him elected as Deputy Governor of DKI Jakarta.38 After 

that, Ahok does not have a political party support to go forward as a candidate in the 

2017 Governor election. He declared that he would run as independent, without backup 

from any political party. 

Based on this situation, many volunteers set up in an organization called 

Teman Ahok. The main activities started is to collect 1 million ID (KTP) to support 

Ahok as an independent candidate if there is no political party supports him.39 Teman 

Ahok suggests supporting Ahok through their social media account and website. This 

social-media mobilization starts at the www.TemanAhok.com website; then delivering 

statements through different social media accounts such as Facebook, Twitter, 

YouTube, and Instagram. Besides, Teman Ahok also build many open booths in several 

                                                             
36 Teman Ahok’s social media consists of Facebook, Twitter, YouTube and Instagram. 
37 Silih Agung Wasesa, Political Branding & Public Relations: Saatnya Kampanye Sehat, Hemat, Dan 

Bermartabat, (Jakarta: Gramedia Pustaka Utama, 2011), p. 13.  
38 Mia Angeline, Symbolic Convergence in A Social Movement: A Case of “Pengumpulan Satu Juta Ktp” 

by Teman Ahok, Humaniora 7, no. 35 (Spring 2016), p.540, DOI: 10.21512/humaniora.v7i4.3606, 

(accessed June 27, 2019). 
39 Herianto Batubara, Melihat Fenomena Kekuatan Masyarakat Sipil Lewat Teman Ahok,” DetikNews, 

June 20, 2016, https://news.detik.com/berita/d-3237647/melihat-fenomena-kekuatan-masyarakat-sipil-

lewat-teman-ahok, (accessed June 25, 2019).  

https://news.detik.com/berita/d-3237647/melihat-fenomena-kekuatan-masyarakat-sipil-lewat-teman-ahok
https://news.detik.com/berita/d-3237647/melihat-fenomena-kekuatan-masyarakat-sipil-lewat-teman-ahok
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shopping centers in Jakarta and to raise funds, and also held “Teman Ahok Fair” in 

2016. 

 

Figure 1: Teman Ahok 

Table 1: Founder of Teman Ahok 

Name Sex/ 

Age 

Religion/ 

Ethnicity 

Education Career 

Aditya Yogi 

Prabowo 

Male/27 

yrs 

Muslim/Batavia Bachelor’s Degree, 

Information 

Technology 

New Jakarta 

Volunteers 2012 

 

Employment at PT 

Pharos Indonesia 

 

Founder and 

Chairman of Teman 

Ahok 

Amalia 

Ayuningtyas 

Female/ 

26 yrs 

Muslim/Javanese Bachelor’s Degree, 

Communication 

Studies 

New Jakarta 

Volunteers 2012 

 

Employment at 

Kompas Gramedia 

 

Founder and 

Coordinator of 

Teman Ahok 

Singgih 

Widyastono 

Male/25 

yrs 

Muslim/Batavia Bachelor’s Degree, 

Information 

Technology 

New Jakarta 

Volunteers 2012 

 

Employment at IT 

Services Company 
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Founder and 

Spokesperson of 

Teman Ahok 

Muhammad 

Fathony 

Male/ 

27 yrs 

Muslim/Batavia Bachelor’s Degree, 

Information 

Technology 

New Jakarta 

Volunteers 2012 

 

Founder and 

Chairman of Sejuta 

Teman 

Founder and 

Coordinator Teman 

Ahok 

Richard 

Handris 

Saerang 

Male/26 

yrs 

Christian/Manado Bachelor’s Degree, 

Social Science 

Study 

New Jakarta 

Volunteers 2012 

Social and political 

activist in NGOs 

Founder and 

Coordinator Teman 

Ahok 

 

 

2.4.1. The figure of Basuki Tjahaya Purnama (Ahok) 

Ahok is the 17th Governor of DKI Jakarta, replacing Joko Widodo who moved 

up to become 7th President of Republic of Indonesia. Ahok, was the first ethnic Chinese 

citizen to lead the Indonesian capital which has many competitors in the political world. 

Ahok who came from East Belitung, Bangka Belitung could compete in the political 

arena and occupy the highest seat in the capital. 

Ahok has been involved in politics for 12 years. For him, politics is a fight 

against those corrupted governments or individuals to bring social justice. Ahok proves 

that the principle of transparent and professional politics can be realized in Indonesia.40 

While serving as Deputy Governor of DKI Jakarta, Ahok argued that leaders must be 

free from corruption and dare to declare their assets and taxes, and prove their 

                                                             
40 Radis Bastian and Erine N Putri, Ahok: tegas, disiplin, tanpa gentar, demi rakyat.  Banguntapan, 

(Jogjakarta: Palapa, 2013), p.98.  
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transparency from all budgets to the public. According to Yogaswara41, in terms of 

Jakarta bureaucracy, it is easier because the Governor instantly votes for the mayor, so 

if there are cheating on administrators, the Governor can fire them directly.  

Ahok is not like the other former governors, and instead he is like an open 

book for Jakarta’s residents. Ahok made the Jakarta City Hall always open by accepting 

people who want to meet directly with him every day. These people carried out any 

protests, and this became his trademark. Ahok also continued his habit of attending 

residents’ wedding receptions on weekends, which at the same time used to see directly 

the real conditions in their authority area. By his hard work, the Jakarta residents were 

very thankful. It is not surprising if he smoothly gets a million support from the citizens 

of Jakarta to support his independent political way. 

 

Figure 2: Ahok 

His unique character comes from his father, Indra Tjahaja Purnama, who is a 

famous and generous Chinese family in Belitung Island. His father educated him to not 

to be arrogant and able to get along with any people who have different ethnicities and 

                                                             
41 A Yogaswara, Aref Rahmat, and Rudy Rahman Hakim, Jokowi Ahok pemimpin yang biasa- biasa saja, 

(Yogyakarta: MedPress, 2013), p.210.  
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religion with him. However, Ahok cannot escape from discrimination because he came 

from Chinese ethnic minorities.42 In Coppel book, Chinese Indonesian in Crisis, states 

that Chinese ethnic has always been a small minority in Indonesia. In Indonesia is an 

uncommon phenomenon about someone from minorities ethnic represent in the 

politics.43  

It became as an achievement for Ahok as a part of the minority but can be a 

leader although he has a different ethnic and religion. In 1998, there was a riot related 

to ethnicity where mixed Chinese descent was the main target or main enemy of DKI 

Jakarta residents44. However, the election of Ahok, although only as deputy governor 

along with Joko Widodo who became the governor has its effect for the people of DKI 

Jakarta. Ahok is the first figure who is open and transparent about politicians’ routines 

and publishes government work meetings to the public by uploading the recording on 

YouTube. So, it describes the political communication model built by Ahok’s with his 

background as a minority. 

 

2.5. Research Framework 

In this section, this study proposed a research framework to look how Teman 

Ahok can successful 1 million IDs in a period of time. In this study “Teman Ahok” also 

bring as the case study of the voluntary organization who carry out social-media 

mobilization to give full support for Ahok to be the candidates in the DKI Jakarta 

Governor 2017. Teman Ahok brings social-media mobilization action as a new form in 

                                                             
42 Radis Bastian and Erine N Putri, Ahok: tegas, disiplin, tanpa gentar, demi rakyat, (Jogjakarta: Palapa, 

2013), p.100. 
43  Charles A Coppel, Tionghoa Indonesia dalam krisis, (Jakarta: Pustaka Sinar Harapan, 1994), p. 260. 
44 Leo Suryadinata, Etnis Tionghoa dan nasionalisme Indonesia: sebuah bunga rampai 1965-2008, 

(Jakarta: Penerbit Buku Kompas, 2010), p. 166. 
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political communication strategy in achieving the collection of 1 million ID in a short 

time. In achieving their goals, Teman Ahok also took several actions and project 

campaigns through many activities in which will elaborate on the findings and 

discussion section.  

 To make this study more directed, the authors make a research framework 

scheme comprising of the concepts related to the research as described: 

 

 

 

 

 

 

 

 

 

 

 

Figure 3: Research Framework 

Teman 

Ahok 

Social-media 

Mobilization 

Collection of 1 

Million IDs of 

Jakarta residents 
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CHAPTER 3 

METHODOLOGY 

 

Wimmer and Dominick45 explained the choice of which method to use depends 

primarily on the research questions and the objectives of the research. This exploratory 

study took a qualitative approach and conduct in-depth interviews with ten respondents 

of Teman Ahok members community to answer this research question below: 

How can Teman Ahok successfully collect 1 million IDs in a period of time? 

 

3.1. Qualitative Approach 

The method of this study based on a qualitative approach because the focus of 

the analysis was about the social-media mobilization of Teman Ahok in collecting 1 

million ID just in a short period is more relevant to conduct in qualitative research. 

Compared to quantitative research qualitative research was a better method to use for 

this study because it could focus on the process of data collection and analysis of data.46 

Many researchers use a qualitative method to study a phenomenon or a strategy through 

interviews and data analysis. As the purpose of this study was to understand the 

mobilization of a community in the success of social-media mobilization by conducting 

in-depth interviews, which were the main interview forms of this qualitative study.47     

                                                             
45 Roger D. Wimmer and Joseph R. Dominick, Mass media research an introduction 9th edition, (Boston: 

Mass Cengage, 2011), p. 11, https://www.csus.edu/indiv/s/stonerm/wimmer-dimmic--

massmediaresearch.pdf, (accessed July 1, 2019). 
46 A Bryman and Emma Bell, Business Research Method, (USA: Oxford University Press, 2007), p. 79.  
47 Loc.cit. 

https://www.csus.edu/indiv/s/stonerm/wimmer-dimmic--massmediaresearch.pdf
https://www.csus.edu/indiv/s/stonerm/wimmer-dimmic--massmediaresearch.pdf
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According to Tracy 48  interviews are especially valuable for providing 

information and background on issues that cannot observe or made efficiently. One 

feature of using the interview method is the wealth of the detail that it provides.49 In-

depth interviews enable the researcher to gain complex, in-depth information from 

respondents50  and allows the researcher to identify commonalities and differences 

across individual respondents on one or more topics .51 For Biber, Nagy and Leavy,52 

in-depth interviews are a special conversation. Active discussion and listening between 

the researcher and the interviewee are crucial to this research. The process of their 

conversation is the source where the researcher can extract the meaning-making process. 

In-depth interviews allowed the conversation to flow organically, providing 

more substantive and broad answers to what, who, where, when, why, and how 

questions.53 Qualitative research allows proper communications between interviews 

and researchers to facilitate a more convenient dialogue in systematic analysis.54 In-

depth interviews with open questions provide flexibility to ask questions based on 

Appendix B or improvised questions. Using an in-depth interview guide allowed the 

researcher flexibility in asking a new question while addressing a specific topic that 

possibly came up during the interview. 

                                                             
48  Sarah J. Tracy, Qualitative Research Methods: Collecting Evidence, Crafting Analysis, 

Communicating Impact, (Wiley: Blackwell, 2013), p. 130, https://leseprobe.buch.de/images-

adb/33/bd/33bd6a0a-5486-42ab-b877-fd3e202ed36f.pdf, (accessed July 3, 2019).  
49 Roger D. Wimmer and Joseph R. Dominick, op.cit., p. 5 
50 Maggi Savin-Baden and Claire Howell Major, Qualitative research: The essential guide to theory and 

practice, (London: Routledge, 2013), p. 408. 
51 Stephen D. Lapan et al, Qualitative research: An introduction to methods and designs, (US: Jossey-

Bass, 2012), p. 243, https://leseprobe.buch.de/images-adb/bd/1b/bd1b2d9d-01f0-476e-a970-

b0e860644779.pdf, (accessed July 10, 2018).  
52 Hesse-Biber et al, The practice of qualitative research, (Los Angeles: SAGE Publications, 2011), p. 

133, http://www.sfu.ca/~palys/Hesse-Biber&Leavy-2011-OralHistory.pdf, (accessed July 1, 2019).  
53 Robert Stuart Weiss, Learning from Strangers: The Art and Methods of Qualitative Interview Studies, 

(New York: The Free Press, 1994), p. 146.  
54 Målfrid Råheim, et al, “Researcher-researched relationship in qualitative research: Shifts in positions 

and researcher vulnerability,” International journal of qualitative studies on health and well-being 11, 

30996 (June 2016), p.5, doi:10.3402/qhw.v11.30996, (accessed July 11, 2019).  

https://leseprobe.buch.de/images-adb/33/bd/33bd6a0a-5486-42ab-b877-fd3e202ed36f.pdf
https://leseprobe.buch.de/images-adb/33/bd/33bd6a0a-5486-42ab-b877-fd3e202ed36f.pdf
https://leseprobe.buch.de/images-adb/bd/1b/bd1b2d9d-01f0-476e-a970-b0e860644779.pdf
https://leseprobe.buch.de/images-adb/bd/1b/bd1b2d9d-01f0-476e-a970-b0e860644779.pdf
http://www.sfu.ca/~palys/Hesse-Biber&Leavy-2011-OralHistory.pdf
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3.2. Data collection 

Data collected by conducting in-depth interviews, where the interviewee gives 

open questions and asked to elaborate their responses to the question by taking the 

subject based on specific objectives to get in-depth information. The author recruited 

the respondents between April 9 and June 23 through the online (video call interview)55 

and offline (face-to-face interview) 56 . The author conducted online interviews in 

several sessions from June 12, 2019 to June 29, 2019. Face-to-face interviews were 

conducted in a limited session from June 21, 2019 to June 25, 2019, following the time 

availability of the respondents and the author.       

The total number of respondents of this study was 10 respondents, which 

involves 3 respondents who are the founder of Teman Ahok, also the member of the 

community. While the other 5 respondents are the official member of the Teman 

Ahok’s community and the other 2 respondents are the supporters of Ahok (pro-Ahok) 

which not included to the official member of Teman Ahok’s community but fully 

support Ahok to be the next governor of DKI Jakarta. The reason for the author in 

choosing several respondents in this study was because the author considered that the 

primary selected respondents could provide more accurate data or information related 

to the research problems or the research question and the author could take the other 

respondents as the actors in this phenomenon of social-media mobilization. 

For online recruitment, the social media platforms Facebook Messenger and 

LINE for recruitment 8 official members of Teman Ahok used. Offline social networks 

from work and friendship for recruitment to 3 respondents as the supporters of Ahok 

                                                             
55 Video call interview is a kind of conference call that connects the candidates with companies that are 

in different locations. 
56 Face-to-face interview is a data collection method when the interviewer directly communicates with 

the respondent in accordance with the prepared questionnaire. 
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(pro-Ahok). The recruiting process, especially for the 3 key respondents, which is the 

founder of Teman Ahok, was hard and time consuming. When collecting the data, the 

respondents previously informed the research purpose of this study. After being willing 

to interview, they signed the consent form (see Appendix A). It allowed them to end 

the interview process if they felt uncomfortable. The interviews took place using the 

in-depth interview guide, which comprises 20 questions in aspects of the background 

of Teman Ahok, the process of one million ID social-media mobilization, and the 

difficulties faced by Teman Ahok. Then, the challenges and difficulties of Teman Ahok 

as pioneers of voluntary in supporting the social-media mobilization and the political 

strategy; and the weaknesses of their social-media mobilization. 

The interviews conducted at locations were comfortable for them (e.g., cafe and 

office HQ), where the three main respondents and two Ahok’s supporters (pro-Ahok) 

interviewed face-to-face (FTF). Because of the time limitation issues, the rest of the 

five respondents which is the member of Teman Ahok interviews took place through 

E-interviews, using video conferencing platforms that are most close to FTF interviews 

(e.g., Facebook Messenger). The reason for using online interviews is that it is not much 

different from the method of face-to-face interviews. The interviews took 

approximately 40 minutes to a maximum of 60 minutes, depending on the interviewees’ 

schedule and the flow of the interview. The author conducted the interviews in Bahasa 

Indonesia and translated it into English. All the interviews were conducted and analyzed 

through data analysis. Those with a code starting with ‘F’ (founder) were interviewees 

from the founder of Teman Ahok, while the others with a code starting with ‘M’ 

(member) from members of Teman Ahok and ‘P’ (pro-Ahok) from members of the pro- 

Ahok (Ahok’s supporters). 

Table 2: Participants’ demographics 
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Name Code Gender Age Religion Ethnicity Title / 

Position 

Education / 

Occupation 

Singgih F1 Male 25 Muslim Batavia/ 

Jakarta natives 

Spokesperson 

(founder) 

Bachelors/ 

Technician staff 

IT services 

company 

Yogi F2 Male 27 Muslim Batavia/ 

Jakarta natives 

Chairman 

(founder) 

Bachelors/ 

Sales marketing at 

pharmaceuticals 

company 

Richard F3 Male 26 Christian Chinese 

Manado 

Volunteer 

Coordinator 

(founder) 

Bachelors/ 

Fresh graduate 

Paulus M4 Male 35 Christian Bataknese/ 

North Sumatera 

Person in 

Charge of ID 

(member) 

Vocational 

Degree/Political 

activist at NGO 

Sukarno M5 Male 37 Muslim Batavia/ 

Jakarta natives 

Person in 

Charge of 

Volunteer 

Supporter 

(member) 

Vocational 

Degree/Political 

activist at NGO 

Doddy M6 Male 33 Muslim Minang/ Riau Person in 

Charge of 

Sponsorship 

(member) 

Bachelor/Works 

at stated-owned 

enterprises 

Nurul M7 Female 28 Muslim Bantenese/ 

Banten natives 

Person in 

Charge of 

Social Media 

(member) 

Vocational 

Degree /Political 

activist at NGO 

Dela M8 Female 27 Muslim Sundanese/West 

Java 

Person in 

Charge of 

Logistic 

(member) 

Vocational 

Degree /Hotel 

sales marketing 

Swandani P9 Female 46 Christian Chinese/Central 

Java 

Supporter/ 

follower 

(Pro-Ahok) 

Bachelor/ 

Business owner 

William 

Hui 

P10 Male 51 Christian Chinese/ 

North Sumatera 

Supporter/ 

follower 

(Pro-Ahok) 

Bachelor/Manager 

at Private 

Company 

 

3.3. Data analysis 

In this study, the author analyzed using the case study method. Case studies are 

a method to get a deep understanding with the aim of the problem being solved and 
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getting good self-development. 57  The results of interviews with informants were 

analyzed inductively. It uses inductive analysis for several reasons, such as it can 

describe the background story and clearly understand the values itself as a part of 

analysis structure.58 Each interviewee will give diverse answers because the strength of 

qualitative research lies in the value of their subjectivity. However, besides the 

narration, a direct quote from the informants will also make it easier to get the value of 

the informant’s source of reliability.    

 

 

 

                                                             
57 S. Nasution, Metode penelitian naturalistik kualitatif, (Bandung: Tarsito, 2003), p. 119.  
58 Lexy J. Moleong, Metodologi Penelitian Kualitatif, (Bandung: Remaja Rosdakarya, 2007), p. 140.  
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CHAPTER 4 

RESULTS 

 

This study focuses on investigating the strategies launched by Teman Ahok in 

collecting 1 million Jakarta residents’ IDs. This section will discuss and analyze 

findings based on the research framework and from in-depth interviews to answer 

research question. This chapter begins with a description of Teman Ahok’s general 

description and information based on a list of questions in Appendix B to understand 

the social-media mobilization process. Further analysis and explanation of the social-

media mobilization will follow their strategy, which leads to an analysis of the 

collection of 1 million IDs. 

 

4.1. Carrying 1 Million ID Program by Teman Ahok 

Teman Ahok is an innovative social-media mobilization form to support 

gubernatorial candidates and voluntary associations established by a group of young 

people who aim to help and accompany Ahok as a controversial figure in realizing 

“New Jakarta”. Ahok wants to be only respectful to his supporters through social-media 

mobilization and having an extraordinary support team. This community is also an 

independent community and not affiliated with any political party until they officially 

registered and established on June 16, 2015. 

 Registered on June 16, 2015. We will make Teman Ahok legal, and there is a 

certificate and Decree from the Ministry of Law and Human Rights that has 

permanent legal force. Well, since then we started collecting IDs to support 

Ahok through independent channels. In our appearance, Teman Ahok is better 
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known as a movement that can be a competitor for the existence of political 

parties toward elections (Respondent F2). 59 

As a communicator, Teman Ahok has a separate role. They act as a volunteer and 

Ahok’s success team especially during the first-round debate and the second-round 

debate of the DKI Jakarta Governor Election campaign. 

 

Figure 4: 3 Candidates of DKI Jakarta Governor Election 2017 

Teman Ahok actively took part in delivering messages in public debates in the 

media and to the public. The impression of Teman Ahok’s power became a hot topic in 

various online media and newspapers. They discussed the power map and the 

possibility of Teman Ahok in the Jakarta gubernatorial election struggle with the 

headline “Seeing the Phenomenon of the Power of Civil Society through Teman 

Ahok”.60 

The reason for the formation of Teman Ahok come up after we saw the figure of 

Ahok who dared to leave the political party (Gerindra) and dared to fight 

corruption in regional budget funds (Respondent F3). 61 

                                                             
59 Aditya Yogi Prabowo interview, Jakarta, June 23, 2019. 
60 Herianto Batubara, “Melihat Fenomena Kekuatan Masyarakat Sipil Lewat Teman Ahok,” DetikNews, 

June 20, 2016, https://news.detik.com/berita/d-3237647/melihat-fenomena-kekuatan-masyarakat-sipil-

lewat-teman-ahok, (accessed June 30, 2019).  
61 Richard Handris Saerang interview, Jakarta June 24, 2019. 

https://news.detik.com/berita/d-3237647/melihat-fenomena-kekuatan-masyarakat-sipil-lewat-teman-ahok
https://news.detik.com/berita/d-3237647/melihat-fenomena-kekuatan-masyarakat-sipil-lewat-teman-ahok
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Respondent F1 revealed that Ahok had the qualities and values needed by 

Jakarta, so it was the right choice to support in his election.62 Without the support of 

political parties, Teman Ahok tries to provide an alternative for Ahok to move forward 

on his independent choice. In addition, respondents P9 and P10 also consider that Ahok 

a transparent, clean and independent figure.63 Based on these values, Teman Ahok is 

more confident and eager to promote their social-media mobilization. 

ID collecting activities are important because the requirement to run as an 

independent governor in DKI Jakarta must meet up the minimum requirement which 

showed by the ID collection at least 10% from the 2 million DKI Jakarta population.64 

According to the Minister of Home Affairs, Tjahjo Kumolo in Rappler.com, the details 

requirement for independent candidates to run as governors or deputy governors with a 

population of less than 2 million people must have at least 10% of ID’s copy. While for 

the population of 2-6 million people must have at least 8.5% of ID’s copy, the region 

with a population of 6-12 million people, then must have a minimum of 7.5% of ID’s 

copy, and the region with a population more than 12 million people must have at least 

6.5% of ID’s copy.65 

                                                             
62 Singgih Widyastono interview, Jakarta, June 22, 2019.  
63 Swandani Kumarga interview, Jakarta, June 25, 2019; William Hui interview, Jakarta, June 21, 2019. 
64  Law Number 8 of 2015 concerning Election of Governors, Regents and Mayors regulates the 

requirements for the independent candidacy in regional elections. 
65 Sakinah Ummu Haniy, “Ingin maju sebagai calon independen? Ini syaratnya,” Rappler Indonesia, 

March 17, 2016, https://www.rappler.com/indonesia/126197-kontroversi-calon-independen-pilkada, 

(accessed July 2, 2019). 

https://www.rappler.com/indonesia/126197-kontroversi-calon-independen-pilkada


‧
國

立
政 治

大

學
‧

N
a

t io
na l  Chengch i  U

niv

ers
i t

y

DOI:10.6814/NCCU202001672

28 

 

 

Figure 5: Copy of ID (KTP) 

The beginning of Teman Ahok’s movement began with the enthusiasm and 

support of the citizens of Jakarta to support Ahok in the Governor's election of DKI 

Jakarta for the period of 2017. The support and spirit from people made Ahok declare 

more convinced as an independent candidate.     

Our movement began in March 2015. To be honest, it started from our 

spontaneous campaign against the problem of corruption in the regional budget 

funds on a car-free day event. However, this campaign only lasted two times. 

Because Ahok reminds us not to bring any content or political issues to the car-

free-day program (Respondent F3)66 

The respondent M4 said that the ID collection process had started since March 2015 

before Teman Ahok officially registered in June 2015.67 From June to July 15, 2015, 

Teman Ahok only collect 1,497 IDs. In fact, the target achieved is 15,000 ID in the first 

month. These results make Teman Ahok review each volunteer and start thinking about 

other strategies. Starting from the use of word-of-mouth (WoM) strategies, the number 

of Teman Ahok volunteers increased. Then, Teman Ahok began their concrete steps by 

                                                             
66 Richard Handris Saerang interview, Jakarta June 24, 2019. 
67 Paulus interview, online interview, June 19, 2019. 
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building 32 supporting camp sites in 32 regional points in Jakarta. Through these first 

32 camps, the struggle to collect the first 5,000 IDs began to feel.68 

 

4.2. The Social-media Mobilization by Teman Ahok 

The phenomenon of social-media mobilization, especially in Indonesia’s 

election, is an interesting study. In this section, the author would like to further elaborate 

on the social-media mobilization efforts made by Teman Ahok. The social-media 

mobilization driven by Teman Ahok includes the structure of 3 teams that have different 

functions. They are the field team69 , the logistics team70 , and the digital team71 . 

Respondent M7 explained that the digital team was one of the most productive teams 

which the target are dominated by young people in Jakarta.72 

Young people dominate Teman Ahok’s membership. We call it as ‘Millennials’. 

Young people in Jakarta are also our main targets, that’s the reason why we 

need a digital team.  

The term Millennials is usually considered to apply to individuals who reached 

adulthood around the turn of the 21st century, where they were literate in the digital 

world and the internet.73 Respondent M7 also added that the social-media mobilization 

efforts carried out by Teman Ahok could not see as forced or paid social-media 

                                                             
68 Paulus interview, online interview, June 19, 2019. 
69 The field team focuses on the public support field. 
70 The logistics team focuses on planning, implementing, and controlling the efficiency and effectiveness 

of storing and flowing goods, services and information to meet organizational needs, such as printing 

forms, banners, and brochures.  
71 The digital team focuses on an organization’s digital brand by leading, building and managing their 

content creation in the digital world, such as through social media networking, online forum, blogging, 

and website. 
72 Nurul interview, online interview, June 26, 2019.  
73 Ruth N Bolton, A Parsu Parasuraman, Ankie Hoefnagels, Nanne Migchels, Sertan Kabadayi, Thorsten 

Gruber, Yuliya Komarova, and Solnet David, “Understanding Generation Y and Their Use of Social 

Media: A Review and Research Agenda,” Journal of Service Management 24 (Summer 2013), p. 245, 

DOI: 10.1108/09564231311326987, (accessed July 9, 2019).  
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mobilization because supporters moved voluntarily either through offline or online 

movement. 

There are many honest people, but only a few people dare to fight corruption, 

falsification, fraud, and lawbreaking. For us, only Ahok dares to fight those 

problems. While, those problems are difficult to overcome in Indonesia. So, it’s 

no wonder why Ahok is so controversial (Respondent P9). 74 

Teman Ahok’s social-media mobilization received a positive response from many 

people, especially in Jakarta. Many people argue that they are apathetic towards politics 

and do not trust in political parties because they believe that politics are more concerned 

with groups than public interests. Therefore, Ahok more accepted because he did not 

have any involvement in political interests and could bring a better change to Jakarta. 

Many people have little attention to political parties. Perhaps they no longer 

believe in candidates from political parties, who only focus on group interests. 

However, after the appearance of Ahok who has no political interests, we hope 

Ahok will focus more on the public interest than individual or political interests. 

(Respondent M5). 75 

Teman Ahok also learned from the experience of Jokowi-Ahok volunteers during the 

election of the DKI Jakarta governor in 2012.76 Since then, the appearance of the 

phenomenon of volunteers involved in social-media mobilization has increased. In 

addition, in the 2014 presidential election, there was one of the presidential and vice-

presidential candidates, namely Jokowi-Kalla who appeared as a presidential and vice-

presidential candidate made efforts to mobilize politics through the support from 

volunteers and supporters. The author also considers that Teman Ahok volunteers want 

                                                             
74 Swandani Kumarga interview, Jakarta, June 25, 2019. 
75 Sukarno interview, online interview, June 27, 2019. 
76 Singgih Widyastono interview, Jakarta, June 22, 2019. 
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to build a movement that supports candidates who are honest, have a good character 

and have a good background in politics. 

They also explained that they served on their will, awareness, and concern for 

the future of Jakarta without an order from any political parties or politicians.77 In fact, 

these volunteer groups could reach out empty spaces where political parties cannot 

reach. Empty spaces here refer to young people, political apathy groups and the older 

generation.  

We can see the capabilities of our volunteers in social-media mobilization 

efforts without a formal structured system as we see in a political party. 

Therefore, we can assume that this social-media mobilization is a new political 

form that should not underestimate. Additionally, there are still many issues that 

say we are political parties. We strongly deny that statement, and from the 

beginning we have mentioned that Teman Ahok made from spontaneous ideas 

and movement related to the future of Jakarta (Respondent M6).78 

This social-media mobilization commitment began by studying the requirements of 

independent candidates from the electoral commission. They asked at least to get 7.5% 

of the total population of DKI Jakarta or around 750,000 ID.79 This aims to facilitate 

independent candidates in their candidacy. Then, Teman Ahok chose 1 million ID as 

their social-media mobilization forms. Respondent F3 also added that the amount of 1 

million they chose it because it was easier to socialize and exceed the minimum 

requirements of the election commission.80 

                                                             
77 Singgih Widyastono interview, Jakarta, June 22, 2019; Aditya Yogi Prabowo interview, Jakarta, June 

23, 2019; Richard Handris Saerang interview, Jakarta June 24, 2019. 
78 Doddy interview, online interview, June 29, 2019.  
79 Sakinah Ummu Haniy, “Ingin maju sebagai calon independen? Ini syaratnya,” Rappler Indonesia, 

March 17, 2016, https://www.rappler.com/indonesia/126197-kontroversi-calon-independen-pilkada, 

(accessed July 2, 2019). 
80 Richard Handris Saerang interview, Jakarta June 24, 2019. 
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In Indonesia, things like this are new and rare. There are groups of volunteers 

who want to fight voluntarily without the help of political figures or political 

parties like us (Respondent F1).81 

Although Teman Ahok is only limited to volunteers, they carry out political strategies 

such as building the image of Ahok and serving as a support team. Even though the 

development of political images and strategies should carry out by political parties or 

the media (press), not by volunteers.82 

 

4.3. Strategy of Social-media Mobilization by Teman Ahok 

A. Open Booth  

Teman Ahok opened many booths at many places in Jakarta. This booth not 

only placed around the locals housing area but also covered in shopping centers 

throughout the Jakarta area. This strategy aims to reach all levels of society83 from 

various people in Jakarta. 

This open booth is an important and effective socialization form in attracting 

public and media attention. Especially for upper class society based on socio-

economic status.84 At the first time, it is difficult to convince shopping center 

managers that Teman Ahok is not a commercial movement and even many 

shopping centers do not allow us to open booths for ID collection (Respondent 

M8).85  

                                                             
81 Singgih Widyastono interview, Jakarta, June 22, 2019.  
82 Paul Sanyaolu; C. O. Sanyaolu and O. Oni, “The Importance of Media in Politics,” (April 2017), p. 4, 

DOI: 10.13140/RG.2.2.33223.60322, (accessed July 11, 2019).  
83 Classification of society level according to age group, gender or gender, education, level of welfare, 

and so on. 
84 Socioeconomic status is the social standing or class of an individual or group. It often measures by a 

combination of education, income and occupation. 
85 Dela interview, online interview, June 13, 2019.  
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Based on the project planning described by respondents M4 and M8, Teman Ahok 

opened the first booth at Emporium Pluit Shopping Center, North Jakarta.86 They chose 

this location based on the number of visitors so it could attract people’s attention to 

visit Teman Ahok’s booth.   

 

Figure 6: Teman Ahok’s Booth 

The significant number of visitors and positive responses from many people 

also followed by more accessible permits in other shopping centers in Jakarta. Teman 

Ahok also added 23 other booths cover in other shopping centers in Jakarta, such as in 

Kelapa Gading Mall, Blok M Plaza, Pondok Indah Mall, and Kota Kasablanka Mall.87 

This following explanation by one respondent regarding Teman Ahok’s booth activity. 

Our booth follows shopping center operating hours and we have at least two 

volunteers in each booth. We also sell special merchandises and souvenirs such 

as T-shirts, mug, keychain, and jacket to cover our operational funds 

(Respondent M8).88 

                                                             
86 Paulus interview, online interview, June 19, 2019; Dela interview, online interview, June 13, 2019. 
87 Agung DH, “KTP untuk Ahok-Heru Penuhi Syarat Minimum, Tembus 533 Ribu,” Tirto.id, April 11, 

2016, https://tirto.id/ktp-untuk-ahok-heru-penuhi-syarat-minimum-tembus-533-ribu-EhY, (accessed  

July 2, 2019).  
88 Dela interview, online interview, June 13, 2019. 

 

https://tirto.id/ktp-untuk-ahok-heru-penuhi-syarat-minimum-tembus-533-ribu-EhY
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Figure 7: Teman Ahok’s Booth List  

This sense of optimism appears after Teman Ahok made a rational calculation for ID 

collection. The respondent M8 said that to collect 1 million ID, Teman Ahok needs to 

collect at least 10,000 ID for each day. However, if 150 people can provide their IDs in 

each booth, then there are 23 booths in various shopping centers throughout Jakarta, so 

they estimate to collect 13,000 IDs per day.89 Respondent M8 also claimed that they 

also assisted by a community of Jakarta residents who offered their place as a location 

for ID collection.90 

 

B. Release Video on YouTube  

Teman Ahok also use YouTube to run their social-media mobilization. They 

have uploaded several videos that have become viral and trending in various social 

media and online news. Many of these videos directly involve citizens, public figures, 

and volunteers from various backgrounds and jobs to support for Teman Ahok and 

Ahok themselves. They released a video to publish narratives and testimonies to support 

                                                             
89 Aditya Yogi Prabowo interview, Jakarta, June 23, 2019.  
90 Dela interview, online interview, June 13, 2019. 
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and choose Ahok as an independent candidate. The video with the title “Jakarta Needs 

You, Let’s Move Now”91 became viral and proven by an increase of ID collections.92 

 

 

 

 

 

 

 

Figure 8: Teman Ahok’s YouTube Account 

In particular, there is a unique video titled “Apa Kata Mereka tentang Ahok”93, 

a video involving interviews with community leaders about Ahok and their reason to 

support Ahok.94 The next video footage and the link spread on all Teman Ahok’s social 

media platforms. There are also some public figures such as Indonesian singer, movie 

star, and entertainer’s testimony presented by Ahok supporters and uploaded to Teman 

Ahok social media and online news.95 An example is the video testimony by rapper 

                                                             
91  Sejuta Teman, “Jakarta Butuh Kamu, Ayo Bergerak Sekarang”, YouTube, July 9, 2015, 

https://www.youtube.com/watch?v=xFjQX_DS47U, (accessed August 3, 2019). 
92 Mia Angeline, “Symbolic Convergence in A Social Movement: A Case of Pengumpulan Satu Juta 

KTP by Teman Ahok,” Humaniora 7 (August 2016), p.545, DOI: 10.21512/humaniora.v7i4.3606, 

(accessed June 30, 2019). 
93  Sejuta Teman, “Apa Kata Mereka tentang: #SetahunAhok”, YouTube, November 19, 2015, 

https://www.youtube.com/watch?v=qnTub9s8xPA, (accessed August 2, 2019). 
94  Bocah Pekalongan, “Apa Kata Mereka tentang Ahok?,” YouTube, April 9, 2017, 

https://www.youtube.com/watch?v=8DOO5tLcqE8, (accessed June 25, 2019).  
95 Evi Bong, “Inilah Alasan Para Musisi dan Artis Dukung Ahok “Gue Dua” di Pilkada 2017,” YouTube, 

February 13, 2017, https://www.youtube.com/watch?v=MXPlTateRG8, (accessed June 21, 2019).  

https://www.youtube.com/watch?v=xFjQX_DS47U
https://www.youtube.com/watch?v=qnTub9s8xPA
https://www.youtube.com/watch?v=8DOO5tLcqE8
https://www.youtube.com/watch?v=MXPlTateRG8
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Saykoji and Cameo Project, singing songs to support Ahok. With this 2 minute 47 

second video96 proving that Teman Ahok prioritizes positive and creative campaigns. 

 

C. Release Temanahok.com Website 

Temanahok.com is a website that presents all information relating to Teman 

Ahok, such as the progress of collecting one million IDs; fundraising; location of 

Teman Ahok’s booth; merchandise and souvenirs; and press release. 

Temanahok.com aims to become one of our main media that can explain our 

program and vision mission of Ahok for “New Jakarta”. There is a lot of false 

statement about us or about Ahok either in online or offline media. (Respondent 

F1).97 

 

Figure 9: Teman Ahok’s Website 

In addition, this official website also received support from Ahok himself and Jakarta 

residents’ support for Ahok.98 The unique thing is as an alternative fundraiser they 

                                                             
96  Saykojigor, “Saykoji-Kenapa Ahok, “YouTube, March 28, 2016, 

https://www.youtube.com/watch?v=fOt4m_NdAh0, (accessed June 29, 2019); Cameo Project, “Tetap 

Ahok!,” YouTube, January 31, 2017, https://www.youtube.com/watch?v=UuRH4Xtp0tk&t=9s, 

(accessed June 29, 2019). 
97 Singgih Widyastono interview, Jakarta, June 22, 2019. 
98  Nibras Nasa Nailufar, “Teman Ahok Luncurkan Website dan Merchandise Baru,” Kompas.com, 

October 1, 2016, 
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opened a simple online store that offered souvenirs with the theme of Ahok, such as 

bracelets, mug, stickers, key chain, and unique t-shirts. 

 

D. Supporter Camp  

Teman Ahok’s appreciation and attention for volunteers shows by providing 

supporter camp. Respondents F3 and P10 told the author about the first supporter camp 

opened at the Dapur Solo99 in Sunter area where Swandani Kumarga100 who started this 

supporter camp.101 

I think there are many other supporter camps like mine that show many people 

are not only willing to support Ahok but are also willing to take part in ID 

collection and prove them in concrete ways (Respondent P9).102 

Respondent P10 also claimed that she spontaneously provided space in her restaurant 

for anyone who supported Ahok or pro-Ahok to get to know each other because he felt 

the benefits of the figure of Ahok especially in the DKI Jakarta bureaucracy which 

Ahok always prioritized. 103  Supporter camps were mobilized voluntarily and 

individually by Teman Ahok and other supporters also increased. The other supporter 

camp is in the William Hui’s104 art gallery in Pluit Village Mall, North Jakarta.105 

William opened his camp in his gallery for over two months. This camp is open every 

                                                             
https://megapolitan.kompas.com/read/2016/10/01/19150791/.teman.ahok.luncurkan.website.dan.merch

andise.baru, (accessed July 7, 2019).  
99  Dapur Solo is one restaurant that preserves the typical Solo culinary tradition in a modern way. 
100 Swandani Kumarga is the restaurant entrepreneur and the owner of Dapur Solo Restaurant.  
101 Richard Handris Saerang interview, Jakarta June 24, 2019; William Hui interview, Jakarta, June 21, 

2019. 
102 Swandani Kumarga interview, Jakarta, June 25, 2019 
103 William Hui interview, Jakarta, June 21, 2019. 
104 William Hui is the owner of a painting gallery at Pluit Village Mall, North Jakarta. 
105 Richard Handris Saerang interview, Jakarta June 24, 2019.  

https://megapolitan.kompas.com/read/2016/10/01/19150791/.teman.ahok.luncurkan.website.dan.merchandise.baru
https://megapolitan.kompas.com/read/2016/10/01/19150791/.teman.ahok.luncurkan.website.dan.merchandise.baru
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Saturday and Sunday with his wife and relatives to help Teman Ahok through collected 

3,800 IDs. 

 

E. Picnic Gathering  

To increase the togetherness between supporters and volunteers through regular 

meetings, Teman Ahok bridged the idea by providing picnic meeting and gathering. 

This program was held every month at one of the supporter camps in Graha Pejaten, 

South Jakarta.  

This meeting is a place to bring together supporters and volunteers. Through 

this event, we formed many ideas and plans to improve the new Jakarta. We 

package this meeting in a warm atmosphere. After three times meetings, it has 

invited over 3000 people from various communities and supporters (Respondent 

F3).106 

Based on the interview quote above, it can assume that through this routine meeting, 

Teman Ahok also wants to provide a place and time for volunteers and supporters to 

share their thoughts, opinions, ideas, and suggestions to keep support Ahok and Teman 

Ahok in realizing their goals. 

 

F. Teman Ahok Fair  

Teman Ahok held “Teman Ahok Fair”107 with the focus to raise fund and gather 

more supporter or volunteer for Teman Ahok’s operational needs. Teman Ahok Fair is 

                                                             
106 Richard Handris Saerang interview, Jakarta June 24, 2019.  
107 Teman Ahok held a two-day event to collect funding and ID copies to help the independent candidacy 

of Jakarta Governor Basuki "Ahok" Tjahaja Purnama and his running mate Heru Budi Hartono. 
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one of example of their political marketing form for the incumbent candidate.108 This 

is as a new way of election fundraising in Indonesia where candidate don’t need to 

spend large budgets to cover their campaign needs and can collect funds from this form 

to support their election, especially for new leaders who are brave and honest, but do 

not have the finances to run for public office. This event was a new experiment in the 

nation’s political scene, as Ahok said such an event invited people to take part in 

donating money to support their preferred candidate.109 

 

Figure 10: Teman Ahok Fair 

The event held on May 28 to 29, 2016 at Gudang Sarinah in Pancoran, South 

Jakarta, where Teman Ahok sold merchandise and souvenir, held a bazaar of culinary 

and non-culinary products for visitors, and also had open booths to submit ID copies as 

a support to Ahok’s bid for a second term through the independent route. Many top 

Indonesian entertainer and musician are willing to perform without being paid, and 

some others are paid by half-priced. Other performers also came from many public 

                                                             
108 Hendriawan, “Komunikasi Politik Petahana: Studi Kampanye Pasangan Basuki Tjahaja Purnama dan 

Djarot Saiful Hidayat dalam Pilkada DKI Jakarta 2017”, (Master Thesis, Universitas Islam Negeri Syarif 

Hidayatullah, 2017), p. 7, 

http://repository.uinjkt.ac.id/dspace/bitstream/123456789/41065/1/HENDRIAWAN-FISIP.pdf, 

(accessed July 5, 2019).  
109 The Jakartapost.com, “Teman Ahok Fair is an advanced way of campaign fundraising: Ahok”, The 

Jakarta Post, May 30, 2016, https://www.thejakartapost.com/news/2016/05/30/teman-ahok-fair-is-an-

advanced-way-of-campaign-fundraising-ahok.html, (accessed July 5, 2019). 

 

http://repository.uinjkt.ac.id/dspace/bitstream/123456789/41065/1/HENDRIAWAN-FISIP.pdf
https://www.thejakartapost.com/news/2016/05/30/teman-ahok-fair-is-an-advanced-way-of-campaign-fundraising-ahok.html
https://www.thejakartapost.com/news/2016/05/30/teman-ahok-fair-is-an-advanced-way-of-campaign-fundraising-ahok.html
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figures such as Project Pop, Saykoji rapper, White Shoes, and Couples Company, Iis 

Dahlia, Mocca, Sore, and many others. Ticket prices start from IDR 25,000 (approx to 

NTD 55) for pre-sale tickets and IDR 35,000 (approx to NTD 76) for on-the-spot 

ticket.110 

We never say we don’t need funds or sponsorship. The money is not only to pay 

our needs as the volunteers but to pay for booths rent, banners and 

advertisements. In this event, we raised funds of up to 3 billion rupiah111 from 

the sale of merchandise, bazaars, and garage sales to cover all the operational 

funds (Respondent M6).112 

In this fundraising event, Teman Ahok members felt that public trust in bureaucratic 

transparency and politics was very influential, especially for people who not 

yet convinced with Teman Ahok and Ahok themselves, so Teman Ahok felt difficulties 

in raising funds and operational support. 

Through this fundraising system, Teman Ahok Fair is a new political funding 

model based on voter participation. Funding sources will be managed 

transparently. For help and donations can do in three ways, online or offline 

donation, support our fundraising events, and participate in our fundraising 

activities (Respondent F2).113 

A spokesman for Teman Ahok, respondents F1 said that the Teman Ahok Fair 

succeeded raised funds of IDR 1.4 billion (approx to NTD 3 million) from this event.114 

They got most of the funds from the rental booths. Many people rent dozens of booths 

for sell many traditional Indonesia culinary, books, and merchandise. Teman Ahok used 

                                                             
110 Callistasia Anggun Wijaya, “Teman Ahok holds fair for campaign fundraising,” The Jakarta Post, 

May 26, 2016, https://www.thejakartapost.com/news/2016/05/26/teman-ahok-holds-fair-for-campaign-

fundraising.html, (accessed June 26, 2019). 
111 Equal to NTD 6,500,000.  
112 Doddy interview, online interview, June 29, 2019. 
113 Aditya Yogi Prabowo interview, Jakarta, June 23, 2019. 
114 Singgih Widyastono interview, Jakarta, June 22, 2019. 

https://www.thejakartapost.com/news/2016/05/26/teman-ahok-holds-fair-for-campaign-fundraising.html
https://www.thejakartapost.com/news/2016/05/26/teman-ahok-holds-fair-for-campaign-fundraising.html
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the funds for the registration process, such as completing supporting documents and for 

buying 100 laptops for data entry needs. Meanwhile, KPU chairman Sumarno said 

Teman Ahok’s fundraising was still under the legal rules of the election campaign, 

especially considering that they held the fair before they opened the official election 

registration.115 

 

G. Social Media Campaign 

Teman Ahok sounding and promote their social-media mobilization plans in 

innovative and unique ways, especially to support the collection of 1 million IDs. In 

political marketing, what they emphasize is the use of marketing methods to help 

politicians and political parties build a two-way relationship with their constituents and 

public. Ali stated that the use of social media is very important in the campaign process 

and in modern political socialization.116 They used social media platforms to reach all 

citizens of the DKI Jakarta, such as Facebook, Twitter, Instagram, and YouTube, which 

have different functions and scope for each platform.  

With a lot of followers and subscribers, it will be easier for Teman Ahok to 

become a communicator and deliver the message effectively, especially for 

young people and active social media users in Jakarta (Respondent M7). 117 

                                                             
115 Mikael Niman, “KPU DKI: Sumbangan Kecil Tak Perlu Pakai NPWP,” Berita Satu, November 11, 

2016, https://www.beritasatu.com/megapolitan/398706/kpu-dki-sumbangan-kecil-tak-perlu-pakai-

npwp, (accessed July 10, 2019).  
116 Mustofa Ali, “Peran Media Massa sebagai Sarana Iklan Politik Parpol (Kajian 

Terhadap Kasus Surya Paloh dan Partai Nasdem)”, Jurnal Interaksi vol II, no.1 (January 

2013), p.237, http://ejournal. undip.ac.id/index.php/interaksi/, (accessed July 5, 2019).  
117 Nurul interview, online interview, June 26, 2019. 

https://www.beritasatu.com/megapolitan/398706/kpu-dki-sumbangan-kecil-tak-perlu-pakai-npwp
https://www.beritasatu.com/megapolitan/398706/kpu-dki-sumbangan-kecil-tak-perlu-pakai-npwp
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Teman Ahok’s efforts to use online social network confirmed by managing their social 

media. They have a digital team118 with the main task is to serve and handle all the 

Teman Ahok social media platforms. Based on the number of followers of Teman 

Ahok’s social media accounts, their Facebook fan page account @SejutaTemanID has 

14,523 followers; @TemanAhok’s Instagram account has 34,8 thousand followers; 

@TemanAhok Twitter account has 67,4 thousand followers; and the Sejuta Teman 

YouTube account has 40,847 subscribers.  

We have three major teams. First, the field team119 focuses on volunteer and 

public support. Next one is the digital team focuses on promoting our program 

through social media accounts. The last one is the logistics team120 focuses on 

planning and controlling our operational needs. So, in total, we have three 

major teams (Respondent F3).121  

Respondent M7 as one people in charge of social media, also said that Teman 

Ahok has 7 people in charge who joined the digital team to manage all planning, 

implementing, and controlling the social media content. In addition, the digital team is 

also responsible for media monitoring and creating content/videos/animations. Based 

on interviews, both respondents F1 and F2 stated that the existence of social media 

platforms for Teman Ahok was very helpful.122 Respondents M7 also reasoned that 

                                                             
118 The digital team focuses on creating, managing, and promoting their content creation strategy in the 

digital world, such as through social media networking, online forum, blogging, and website. 
119 The field team focuses on the public support field. 
120  The logistics team focuses on planning, implementing, and controlling the efficiency and 

effectiveness of storing and flowing goods, services and information to cover operational needs, such as 

printing forms, banners, and brochures. 
121 Richard Handris Saerang interview, Jakarta June 24, 2019.  
122 Singgih Widyastono interview, Jakarta, June 22, 2019; Aditya Yogi Prabowo interview, Jakarta, June 

23, 2019.  
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many people nowadays could reach that online media123 compared to offline media124 

because it’s cheaper and easier.   

Besides being a campaign and socialization forms, this platform also informs of 

the latest issues related to Ahok or Teman Ahok; progress of ID collection; funding 

record; and distribution of donations through souvenir sales. Respondent M7 also 

shared their social media activity with the author. The official Twitter account 

@TemanAhok used to post the latest issue and statement to support Ahok’s decision in 

the 2017 gubernatorial election by spreading the #TetapAhok hashtag. Their Facebook 

fan page account, also runs a question-and-answer function related to Ahok’s work 

program and vision mission in the Jakarta governor election campaign. While for any 

people who want to keep up to date with the Teman Ahok’s latest news can accessed 

Teman Ahok’s Twitter account. 

Teman Ahok wants to reach out many volunteers and supporters in different 

ways. Through our live tweets or lives forum, we want many people to know 

further about us and about Ahok itself either from talk shows or debates on TV 

(Respondent M7).125 

 

 

 

 

 

                                                             
123 Communication technologies that use the Internet or the World Wide Web to present or exchange 

information. 
124 Focuses on “older” communications media like television, radio, print, and direct mail.  
125 Nurul interview, online interview, June 26, 2019. 
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Figure 11: Teman Ahok’s Social Media 

Not only Facebook and Twitter, other social media, which also used by Teman 

Ahok, is Instagram. Instagram is defined as social media used to upload pictures or 

videos around one minute.126 Besides Facebook and Twitter, Instagram also considered 

being very useful for Teman Ahok to give information or updates about Teman Ahok’s 

activities through photos or videos with limited caption. 

 

H. Asset Funding 

Collecting one million IDs for independent candidates requires more time and 

money. Respondent F3 and F1 said that Teman Ahok received IDR 500 million (approx 

to NTD 1 million) from Hasan Nasbi Batupahat, a director at Cyrus Network127 who 

took part in political survey and political campaigns. 128  They also collected the 

fundraising from several donors. Teman Ahok’s Headquarters which located in an 

expensive area, Graha Pejaten in South Jakarta, also rented in the name of Hasan. Cyrus 

                                                             
126  Elise Moreau, “What is Instagram, anyway?,” Lifewire, June 25, 2019, 

https://www.lifewire.com/what-is-instagram-3486316, (accessed July 11, 2019).  
127 Cyrus Network is one of Indonesia's political survey and consultation institutions, chaired by Hasan 

Nasbi Batupahat. 
128 Richard Handris Saerang interview, Jakarta June 24, 2019; Singgih Widyastono interview, Jakarta, 

June 22, 2019.  

https://www.lifewire.com/what-is-instagram-3486316
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Network also one of supporter institution of Jokowi and Ahok in the 2012 gubernatorial 

election. 

Teman Ahok has other assets in the form of operational vehicles, office 

equipment, and professional equipment from donors and supporters. With this asset, 

Teman Ahok established many supporter camps and offices then used to collect more 

ID and operational funds. Teman Ahok also thanked to General Election Commission 

(KPU) because they provided a budget for the candidate’s routine debate. Teman Ahok 

members appreciate this arrangement because it would save a large amount of their 

savings.129 

 

Figure 12: Teman Ahok’s Souvenirs and Merchandises 

In addition, Teman Ahok also relied on other income by selling Ahok-themed 

merchandise such as t-shirts, bracelets, mug, bag, key chains and shoes that valued 

starting at IDR 12,000 (approx to NTD 30) - IDR 250,000 (approx to NTD 500).130 

From those profits, Teman Ahok claimed collecting IDR 5 billion (approx to NTD 10 

                                                             
129 Mikael Niman, op.cit. 
130 David Oliver Purba, “Teman Ahok" Jual Atribut untuk Bantu Kampanye Ahok-Djarot,” Kompas.com, 

September 22, 2016, 

https://megapolitan.kompas.com/read/2016/09/22/13361351/.teman.ahok.jual.atribut.untuk.bantu.kamp

anye.ahok-djarot, (accessed July 7, 21019). 

 

https://megapolitan.kompas.com/read/2016/09/22/13361351/.teman.ahok.jual.atribut.untuk.bantu.kampanye.ahok-djarot
https://megapolitan.kompas.com/read/2016/09/22/13361351/.teman.ahok.jual.atribut.untuk.bantu.kampanye.ahok-djarot
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million). One of the founders answered that in their calculations, Teman Ahok needed 

at least IDR 12 billion (approx to NTD 26 million) to cover one million IDs as 

operational costs, not only IDR 2.5 billion (approx to 5 million NTD) as claimed by 

one founder of Teman Ahok.131 Respondent M6 and M8 stated that Teman Ahok 

needed large operational funds and it was not purely personal fund but also in the form 

of fundraising contributions from many businessman, lawmakers, NGOs, and other 

institutions.132 

 

I. Social Network Asset 

Teman Ahok’s social and networking asset can be described through their social 

networks. Teman Ahok has a broad social network from many relations of society.133 

They map their networking into two parts, i.e. internal relations and external 

relations.134 Internal relations related to internal support and the recruiting volunteer 

procedures. Meanwhile, external relations related to the participation of Teman Ahok 

with political parties and volunteer networks within Ahok’s success team. For example, 

they connect with many entrepreneurs which create many benefits for Teman Ahok, 

such as the flexibility for leasing booths in many shopping centers in Jakarta. 

Additionally, Teman Ahok also received a lot of support from the shopping center in 

the form of discounts on rental fees up to free from rental fees. Besides the network 

                                                             
131 Doddy interview, online interview, June 29, 2019; Dela interview, online interview, June 13, 2019. 
132 Ibid.,  
133 Adi Suhendra, “Senjata Baru Dalam Ruang Politik: Konstruksi Sosial Penggunaan Jejaring Sosial 

Online dalam Pemilihan Kepala Daerah DKI Jakarta 2012,” Sejarah dan Budaya vol.8, no.1 (July 2014), 

p. 9, http://journal.um.ac.id/index.php/sejarah-dan-budaya/article/view/4750/2232, (accessed July 5, 

2019).  
134 Iradhad Taqwa Sihidi, “Expression of Political Friends AhokVoluntarism in Elections Jakarta 

2017”, Journal of Local Government Issues. 1. 69 (March 2018), p.7-8, 

https://www.researchgate.net/publication/326677740_Expression_of_Political_Friends_AhokVoluntari

sm_in_Elections_Jakarta_2017, (accessed August 2, 2019).  

http://journal.um.ac.id/index.php/sejarah-dan-budaya/article/view/4750/2232
https://www.researchgate.net/publication/326677740_Expression_of_Political_Friends_AhokVoluntarism_in_Elections_Jakarta_2017
https://www.researchgate.net/publication/326677740_Expression_of_Political_Friends_AhokVoluntarism_in_Elections_Jakarta_2017
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with entrepreneurs, Teman Ahok also networked with “New Jakarta Volunteers”135 

who charged as ID collectors in the district level. 

Teman Ahok also tried to gather the volunteers as many as possible as the one 

step forward to reach the 1 million ID. This makes Teman Ahok need to create strong 

and wide-ranging networking from common people, former members of political 

parties, and representatives of political parties. The achievement of Teman Ahok in 

gathering volunteers also inseparable from the figure of Ahok itself as the main 

attractiveness. The presence of Ahok as the main symbol makes volunteers voluntarily 

support Ahok to re-elected as governor of DKI Jakarta. 

 

J. Human Capital Asset 

Through Teman Ahok, their founder wished to encourage more creative and 

young people to understand Teman Ahok’s programs, and become a bridge for young 

people as the human capital136 asset to give support to Ahok in his election three years 

ago. For instance, our knowledge, skills, habits, creativity, social and personality 

attributes all form part of the human capital that contributes to the creation of goods 

and services.137  While registering as Teman Ahok’s volunteer, respondent F2 said 

Teman Ahok provide 3 major teams to help the volunteer and supporter to give their 

support based on their expertise and preferences through registration at Teman Ahok’s 

booth in shopping centers and supporter camp.138 

                                                             
135 New Jakarta Volunter refers to Jokowi-Ahok volunteers for the 2012 election period.  
136 Human capital refers to the production factors, coming from human beings, which used to create 

goods and services. 
137 Nafiseh Rafiei and Fereshte Davari, “The role of human resources management on enhancing the 

teaching skills of faculty members,” Materia socio-medica vol. 27,1 (May 2015), p. 35, 

doi:10.5455/msm.2014.27.35-38, (accessed July 11, 2019).  
138 Aditya Yogi Prabowo interview, Jakarta, June 23, 2019. 
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Figure 13: Volunteers of Teman Ahok 

Teman Ahok runs by creative and educated people with diverse fields of 

education and expertise, such as communication, accounting, and engineering 

background (Respondent M5).139 

The author also consider that Teman Ahok is a place for young people to contribute and 

collaborate with work to create positive and creative campaigns. In addition, most of 

Teman Ahok’s members have experienced in joining organizations and NGOs for 

around two to three years, such as “New Jakarta Volunteers”. 140  New Jakarta 

Volunteers are a group of volunteers and supporters of Jokowi - Ahok in the 2012 

Jakarta governor election and Jokowi - Jusuf Kala supporters in the 2014 Presidential 

Election. 

 

4.4. The Difficulties faced by Teman Ahok 

In the progress of 1 million ID social-media mobilization, volunteers and 

supporters faced many difficulties and struggles. Respondents from Teman Ahok tried 

to share their stories with the author about the difficulties they experienced. Regarding 

                                                             
139 Sukarno interview, online interview, June 27, 2019. 
140 Singgih Widyastono interview, Jakarta, June 22, 2019; Aditya Yogi Prabowo interview, Jakarta, June 

23, 2019; Richard Handris Saerang interview, Jakarta June 24, 2019. 
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the operational funds of Teman Ahok, the Indonesian Corruption Watch (ICW) Institute 

encouraged Teman Ahok to be more transparent for their financial report especially 

related to the alleged of illegal funds up to IDR 30 billion (around NTD 65,000) from 

Jakarta reclamation141 developer company case.142 

The public can see our transparency by looking at our financial reports on our 

site. From the beginning, we have also declared that our interests and goals are 

not influenced by certain parties or institutions (Respondent F3).143   

Another major obstacle is ID data verification and validation process. 

Respondent F3 explained that this process began with supporters of Ahok voluntarily 

giving their ID data and signing the form as an initial registration. Then Teman Ahok 

will follow up through the process of data entry to the Teman Ahok database. In this 

data entry process, every detail of the data ID and form is manually checked and then 

entered into the database. After completing the data entry process, it will be followed 

by sending an SMS confirmation to the mobile number listed on the form. The SMS 

message confirms that Teman Ahok has received data from the person concerned. 

Teman Ahok carries out this procedure to ensure that supporters’ IDs and forms 

have received and successfully inputted by Teman Ahok. This stage becomes a very 

challenging and time-consuming part because Teman Ahok only has the limited budget 

to cover the operational cost and limited human resources for the data entry process. 

Even the unpredictable amount of data often overwhelms Teman Ahok members. 

                                                             
141 Land expansion carried out from the coastline and regulated by Minister of Public Works Regulation 

No. 40 of 2007 concerning Guidelines for Spatial Planning for Coastal Reclamation Areas.   
142  Nibras Nada Nailufar, “ICW Dorong "Teman Ahok" Lebih Transparan soal Sumber Dana”, 

Kompas.com, June 24 2016, https://kilasdaerah.kompas.com/trenggalek-maju-

sejahtera/read/2016/06/24/15482531/icw.dorong.teman.ahok.lebih.transparan.soal.sumber.dana, 

(accessed August 1, 2019).  
143 Richard Handris Saerang interview, Jakarta June 24, 2019. 

https://kilasdaerah.kompas.com/trenggalek-maju-sejahtera/read/2016/06/24/15482531/icw.dorong.teman.ahok.lebih.transparan.soal.sumber.dana
https://kilasdaerah.kompas.com/trenggalek-maju-sejahtera/read/2016/06/24/15482531/icw.dorong.teman.ahok.lebih.transparan.soal.sumber.dana
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Every day, we handle over twenty thousand data entries. While our target is one 

million. Can you imagine how long and how many people do we need to catch 

up this target, while we only have a limited number of volunteers here 

(Respondent M4).144 

Respondent M4 also added that the factual ID verification and validation 

process was also carried out by the Election Commission145 as the highest election 

legislative in Indonesia. The Election Commission regulates the factual verification146 

process through the census method147 by visiting and meeting in person to check the 

compatibility of the ID with each supporter who has submitted their ID to Teman Ahok. 

If the General Election Commission cannot meet the ID owner within 3 days, they ask 

the ID owner to report to the General Election Commission’s office as a step to validate 

the verification and validation process of the ID data owner.148 

Teman Ahok and Ahok themselves argue that this method is demanding and 

potentially complicated, especially for independent candidates and supporters of 

independent candidates.149 According to the Election Commission, the census method 

carried out by the Election Law is more valid than the survey verification method 

offered by Teman Ahok.150 Where with this method can reduce the possibility of double 

ID data or fake ID data. 

                                                             
144 Paulus interview, online interview, June 19, 2019. 
145 The General Election Commission of the Republic of Indonesia (abbreviated as KPU RI) is a state 

institution that organizes general elections in Indonesia. 
146 Article 48 of the Election Law relates to regulating factual verification of the support of individual 

candidates. 
147 Factual verification through the census method by meeting each candidate’s supporters who have 

submitted their KTP. 
148  If the organization or the candidate cannot bring their supporters to the General Election 

Commission’s Office within 3 days, the candidate’s support declared ineligible. 
149 Yulida Medistiara, “Teman Ahok Akan Bertemu KPU Bahas Verifikasi Faktual”, Detiknews, June 9 

2016, https://news.detik.com/berita/3229712/teman-ahok-akan-bertemu-kpu-bahas-verifikasi-faktual, 

(accessed August 2, 2019).  
150 Akbar Nugroho Gumay, “1 Juta KTP untuk Ahok: Diajak Verifikasi, Ini Reaksi Habiburokhman”,  

Newswire - Bisnis.com, June 28 2016, https://jakarta.bisnis.com/read/20160628/77/562009/1-juta-ktp-

untuk-ahok-diajak-verifikasi-ini-reaksi-habiburokhman, (accessed August 2, 2019).  

https://news.detik.com/berita/3229712/teman-ahok-akan-bertemu-kpu-bahas-verifikasi-faktual
https://jakarta.bisnis.com/read/20160628/77/562009/1-juta-ktp-untuk-ahok-diajak-verifikasi-ini-reaksi-habiburokhman
https://jakarta.bisnis.com/read/20160628/77/562009/1-juta-ktp-untuk-ahok-diajak-verifikasi-ini-reaksi-habiburokhman
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The Election Commission needs to verify and check directly the ID owner to 

their residence address and if there is a data incompatibility, then it possible to 

define as an invalid data (Respondent F1).151  

Teman Ahok also had another major problem related to ID collection. 

Respondent F3 mentioned that there was a manipulation of ID data that opposed the 

rules in ID collection. One of the former volunteers of Teman Ahok who did not want 

to publish their identity revealed that they tried to purchase the ID data. They carry out 

this illegal way because they triggered by higher salary if they can reach the minimum 

target and because the ID recruiters pursued by a number of targets in a period time. 

They tried to purchase from district and sub-district institutions; tried to exchange ID 

data with other recruiters from different areas in Jakarta; and buy the ID data from 

internet and telephone service providers. 

Other difficulties also occur in Temanahok.com websites. Respondents M5 and 

M7 said that the Temanahok.com website often experienced hacking attempts.152 It 

started from reports of netizens complaining about inaccessible websites. Then it 

reported that Teman Ahok’s official website was hacked and disabled. This incident 

disturbed Teman Ahok because websites and social media were major forms for Teman 

Ahok in sharing information to the public. Fortunately, the Teman Ahok site hosting 

system quickly noticed an attack, and the digital team immediately secured the 

website’s data. This news is widespread and published in several online media. Until 

Teman Ahok overwhelmed with offers of IT security help from many people. Although 

not all offers taken, it shows the public’s concern for this social-media mobilization. 

 

                                                             
151 Singgih Widyastono interview, Jakarta, June 22, 2019. 
152 Sukarno interview, online interview, June 27, 2019; Nurul interview, online interview, June 26, 2019. 



‧
國

立
政 治

大

學
‧

N
a

t io
na l  Chengch i  U

niv

ers
i t

y

DOI:10.6814/NCCU202001672

52 

 

 

CHAPTER 5 

CONCLUSION 

 

5.1. Teman Ahok’s Journey in Collecting 1 Million ID 

Teman Ahok started collecting IDs in June 2015, but the results were still 

insignificant, only 1,400 IDs in the first month. They also realize Ahok still ignore the 

efforts of Teman Ahok. After that, they began opening many booths in shopping centers 

in Jakarta and using social media campaigns and making testimony videos from well-

known public figures. At the end of 2016, Teman Ahok collected 530,000 IDs. While, 

in January 2016, Ahok invited Teman Ahok to have lunch together and had a discussion 

for the first time. During the meeting, Ahok challenged Teman Ahok to keep and 

continue to collect 1 million IDs. 

Until March 2016, Teman Ahok collected 784,977 IDs. The problem started 

occurs when Ahok have not yet choose his representative so they had to re-collect the 

ID from the beginning because Ahok does not register the name of his deputy. In the 

end of May 2016, Teman Ahok held a Teman Ahok Fair. This project was an idea for 

fundraising events. Even though Teman Ahok lacked a lot of funds, they did not want 

to ask any help directly from Ahok. On June 19, 2016, was a great day for Teman Ahok, 

they finally reached the target of 1 million IDs. They collect 1,024,632 IDs. They 

celebrated the achievement at a Thanksgiving event at Teman Ahok Headquarters, 

Graha Pejaten, South Jakarta. The success of raising one million IDs is a collective 

achievement. They also believe that this achievement is good political improvement in 

Indonesia.  
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After Teman Ahok’s success achieved, Ahok has not confirmed his final 

decision. After Teman Ahok held a private meeting with Ahok at Teman Ahok 

Headquarters, Ahok give a shocking decision. At the end, Ahok chose a political party 

path along with three supporting political parties. Through this decision, that means 

Ahok no longer needs 1 million IDs that have collected. However, Teman Ahok stayed 

to support Ahok because they believe that the most important thing is that Ahok can 

keep passed for the governor of Jakarta in 2016. 

This achievement is also proof that people have their power to carry their leaders. 

Reflecting on the experience of Jokowi-Ahok’s achievement in the 2012 Jakarta 

gubernatorial election and Jokowi-Kalla in the 2014 presidential election, it showed 

that social-media mobilization and their action carried out by several organizations and 

the community become a power for voluntary political participation and became one of 

the winning factors. 

 

5.2. Conclusion 

The results show that social-media mobilization and political communication 

play a vital role in this case. Here, “Teman Ahok” is a social-media mobilization form 

that uses the power of volunteers and supporters as a new form in political 

communication. In addition, in this case, political communication has a very necessary 

function in influencing, controlling, and realizing the power controlled by political 

communicators. Teman Ahok also has a big role in supporting Ahok. Teman Ahok have 

taken over the winning team positions that should be carried out by political parties. 

The author concludes the reasons for many people’s involvement in winning Ahok 

because of the social-media mobilization approach. In addition, the social-media 
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mobilization approach also states that social-media mobilization appears from the 

unification of society voluntarily and reasonably, like happened with Teman Ahok. 

The development of social-media mobilization can use networks from political 

parties and competitors also use non-formal networks such as social media networks. 

Based on the statement above, the method of social-media mobilization used by Teman 

Ahok gaining positive support from the public. The author also considers that 

traditional mobilization is less effective because nowadays people use online media as 

a source of information. This phenomenon also plays an important role in building a 

support base, especially the power of Teman Ahok and the supporter. They turn out to 

be political moves that can reach inaccessible aspects by political parties, so it often 

creates interesting phenomena in politics. 

 

5.3. Contributions and Limitations 

From a theoretical perspective, this study contributes to political 

communication with social-media mobilization as a new form in the Teman Ahok case 

study. This study also adds understanding about social-media mobilization and political 

communication both from the political process and situation in Indonesia, especially in 

the DKI Jakarta gubernatorial election 2017. Practically, the author expects this 

research to be a reflection for the political elite, scholars and members of political 

parties in Indonesia who want to further explore the phenomenon of political social-

media and volunteers in Indonesia. 

However, this study is limited to political situational and development that 

might become less relevant because of the unstable political dynamics. Further research 
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needs to expand studies and uses with different case studies, making it more effective 

in comparing cases. In this study, the author tries to give an opinion that political parties 

need to improve their political communication to better accommodate people’s needs. 

It would be better if there was a flow of information and two-way dialogue, so political 

parties could be a more responsible political form. 
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Appendix A                                                                                                                            
Consent Form 

 

Please read this consent agreement carefully. 

 

Purpose of the research: 

The purpose of this research is to explore the social-media mobilization as a new form 

in political communication with case study of Teman Ahok’s social-media mobilization. 

The findings of this research will be presented as master thesis for International 

Master’s Program in International Communication Studies (IMICS) at National 

Chengchi University, Taiwan. It will be conducted by Andriani Pratama Putri, a 

graduate student at National Chengchi University in Taipei, Taiwan, under the 

supervision of Professor Yih-Jiun Liu, Professor at College of Communication, 

National Chengchi University, Taiwan. 

 

What you will do in this study: 

You will answer some interview questions, which will take about 40 minutes up to 60 

minutes.  

 

Benefits/Risks: 

Your participation in this study will contribute to research in the field of political 

communication. There are no anticipated risks associated with participating in this 

study. 

 

Voluntary Withdrawal: 

As your participation in this study is voluntary, you may withdraw from the study at 

any time without penalty. 

 

Confidentiality: 

Your personal data in this study will remain confidential and they will be used only for 

research purposes. Your responses will be assigned an ID number with no link to your 

name or other identifying information. All data and consent forms will be stored safely. 

The findings will be presented only for academic use, including master thesis, and/or 

published in journals, books, etc. 

 

Contact Person: 

If you have any questions about the study or your rights as a respondent, feel free to 

contact the researcher, Andriani Pratama Putri (andrianipratama@gmail.com).  

 

mailto:andrianipratama@gmail.com
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Thank you very much for your time and effort. We highly appreciate your help in this 

research. 

Sincerely, 

 

Andriani Pratama Putri 

Graduate Student 

International Master’s Program in International Communication Studies (IMICS) 

National Chengchi University 

Email: andrianipratama@gmail.com 

 

------------------------------------------------------------------------------------------------------- 

Agreement: The purpose and the nature of this study have been sufficiently explained 

to me. I agree to participate in this study voluntarily. I understand that I am free to 

withdraw at any time without giving any reason and without any penalty. If you agree 

to participate in this research, please select yes. 

 

 

Yes  ___No ___  

 

 

 

Name in print (optional):  _________________Date:   ______________ 

 

 

 

 

 

 

 

 

mailto:andrianipratama@gmail.com
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Surat Persetujuan 

 

 

Harap membaca surat persetujuan ini secara teliti. 

 

Tujuan penelitian: 

Penelitian ini bertujuan untuk memahami mobilisasi politik sebagai alat atau instrument 

baru dalam praktik komunikasi politik. Temuan dalam penelitian ini akan disampaikan 

dalam bentuk tesis magister untuk program IMICS, National Chengchi University, 

Taiwan. Penelitian ini akan dilakukan oleh Andriani Pratama Putri, mahasiswa magister 

National Chengchi University di Taipei, Taiwan di bawah supervisi Profesor Yih-Jiun 

Liu, di Fakultas Komunikasi, National Chengchi University, Taiwan. 

 

Jenis partisipasi: 

Anda akan menjawab beberapa pertanyaan wawancara yang akan berlangsung sekitar 

40 hingga 60 menit.  

 

Keuntungan/Resiko: 

Partisipasi Anda dalam penelitian ini akan berkontribusi dalam penelitian di bidang 

komunikasi. Tidak ada resiko dalam partisipasi Anda di penelitian ini. 

 

Pembatalan partisipasi: 

Anda berpartisipasi secara sukarela dalam penelitian ini dan Anda dapat mundur 

sewaktu-waktu tanpa adanya denda. 

 

Kerahasiaan: 

Data pribadi Anda dalam penelitian ini akan dijamin kerahasiaannya dan akan 

digunakan hanya untuk tujuan penelitian. Jawaban Anda akan ditampilkan dengan kode 

ID yang tidak terkait dengan nama atau identifikasi Anda. Semua data dan surat 

persetujuan akan disimpan dengan aman. Hasil penelitian akan disampaikan dalam 

bentuk tesis magister dan/atau dipublikasikan di jurnal, buku, dan sebagainya. 

 

Kontak: 

Jika Anda memiliki pertanyaan seputar penelitian ini atau hak Anda sebagai peserta, 

silahkan menghubungi peneliti, Andriani Pratama Putri (andrianipratama@gmail.com).

mailto:andrianipratama@gmail.com
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Terima kasih atas waktu dan partisipasi Anda. Bantuan Anda dalam penelitian ini 

sangat dihargai. 

 

Salam Hormat, 

 

Andriani Pratama Putri 

Mahasiswa Magister 

International Master’s Program in International Communication Studies (IMICS) 

National Chengchi University 

Email: andrianipratama@gmail.com  

 

------------------------------------------------------------------------------------------------------- 

Persetujuan: Tujuan dan jenis penelitian ini sudah disampaikan kepada saya dengan 

baik. Saya setuju untuk berpartisipasi dalam penelitian ini secara sukarela. Saya paham 

bahwa saya dapat mundur sewaktu-waktu tanpa perlu memberi alasan dan tanpa denda. 

 

Jika Anda setuju untuk berpartisipasi, silahkan pilih Setuju. 

  

 

Setuju _____Tidak Setuju  ___ 

 

 

 

Nama:  ____________________________Tanggal:   _____________ 

 

 

 

 

 

 

 

 

 

 

 

 

 

mailto:andrianipratama@gmail.com
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Appendix B 

Interview Guide 

 

1. Demographic Name 

Gender/Age 

Religion/Ethnicity 

Job/Education 

2. 
The background of “Teman 

Ahok” 

1. How is the initial story of the formation of 

Teman Ahok and the background of the 

initiators? 

2.What are the main background and the 

primary purpose of the establishment of friends 

Ahok? 

3. What is the vision and mission of Teman 

Ahok? 

4. Are there community leaders or figures or 

even civilians who take part in Teman Ahok? 

5. Is there a specific division of tasks for each 

or a group of individuals? 

6. What reasons are specific divisions or 

groups of individuals? 

7. How is the response of civilians to the 

existence of Teman Ahok? 

8. Do you think Teman Ahok has affiliations 

with political parties? 

3. Social-media Mobilization:  

1 million ID for Ahok 

9. What was the beginning of collecting 1 

million ID cards? 

10. How are the process, effort, and concrete 

strategy of Teman Ahok in realizing that idea? 
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11. How many of the concrete projects have 

implemented in this social-media 

mobilization? Could you explain? 

12. How is the response of civilians to the 

action of collecting 1 million IDs? 

13. How can Teman Ahok fund all operational 

costs? 

14.Where are the sources of funding for 

operational costs? 

15. How about the other assets that Teman 

Ahok has besides the funding? 

4.  The Difficulties and 

Challenges  

16. What difficulties arise while running this 1 

million ID mobilization? 

17. What challenges arise while running this 1 

million ID card mobilization? 

18. What issues hit Teman Ahok while running 

the 1 million ID mobilization? 

19. How do volunteers and Teman Ahok 

overcome all the difficulties, challenges, and 

issues? 

20. How important is the role of volunteers for 

Teman Ahok, especially in the 1 million ID 

mobilization? 

 

 

1. Demografik Nama 

Jenis kelamin/Usia 

Pekerjaan 

Pendidikan 
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2. Latar Belakang “Teman 

Ahok” 

1. Bagaimana awal mula terbentuknya “Teman 

Ahok” dan bagaimana latar belakang para 

inisiatornya? 

2. Apa yang menjadi latar belakang utama dan 

tujuan utama dari terbentuknya “Teman 

Ahok”? 

3. Apa visi dan misi dari “Teman Ahok” 

4. Adakah tokoh masyarakat/politisi/partai 

politik bahkan warga sipil yang turut menjadi 

bagian dari “Teman Ahok”? 

5. Adakah pembagian tugas atau tim tertentu di 

dalam “Teman Ahok”? 

6. Berdasarkan tujuan apa yang 

melatarbelakangi pembagian tugas dan tim 

tersebut? 

7. Bagaimana respon dari masyarakat terhadap 

keberadaan “Teman Ahok”? 

8. Apakah menurut Anda, “Teman Ahok” 

memiliki ikatan atau afiliasi dengan partai 

politik? 

3.  Mobilisasi Politik: 

Pengumpulan 1 Juta KTP 

untuk Ahok 

9.Bagaimana ide awal dari mobilisasi 

pengumpulan 1 juta KTP ini? 

10. Bagaimana proses, usaha dan langkah 

konkret dalam mewujudkan ide mobilisasi 

pengumpulan 1 juta KTP ini? 
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11. Proyek kerja nyata apa saja yang sudah 

diimplementasikan dalam mobilisasi ini? 

12. Bagaimana respon dari warga sipil 

terhadap mobilisasi pengumpulan 1 juta KTP 

ini? 

13. Bagaimana “Teman Ahok” membiayai 

seluruh biaya operasional selama ini? 

14. Dari mana saja sumber pendanaan 

operasional tersebut? 

15. Aset lain apa saja yang dimiliki oleh 

“Teman Aho” diluar sumber pendanaan 

operasional? 

4.  Kesulitan dan Tantangan  16. Kesulitan apa saja yang muncul selama 

menjalankan mobilisasi ini? 

17. Tantangan apa saja yang muncul selama 

menjalankan mobilisasi ini? 

18. Isu apa saja yang menimpa “Teman Ahok” 

selama mobilisasi ini? 

19. Bagaimana cara atau usaha dari para 

relawan dan “Teman Ahok” sendiri dalam 

mengatasi kesulitan, tantangan, dan isu yang 

ada? 

20. Seberapa pentingkah peran relawan bagi 

“Teman Ahok” sendiri, terutama dalam 

mobilisasi ini? 

 

 


